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The aim of this document is to provide a record of the very many discussions that 
took place during the first European Fair Trade Fair from 1st to 3rd February 2008.

In this document, we present a summary of some of the 25 round tables and lectures 

that were held during this event. It is not meant to be a complete account, as not all 

the events could be recorded; nevertheless, it will give readers an idea of the 

debates, issues and exchanges of information that came up at the fair.  

We thank again all the persons who have contributed to make this document, 

particularly Isabelle Guinebault and Simon Pare for translation, as well as Astrid 

Bouchedor and Cécile Hue for the layout.
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FOCUS ON FAIR PUBLIC PROCUREMENT

Public authorities are important drivers for the promotion of 
sustainable values and action modes. They are also important 
economic actors. A growing number of public authorities are 
committed - and are aiming to be more committed - to policies that 
favour the public purchasing of Fair Trade products.
 

1. Fair public procurement in catering

The integration of Fair Trade products into collective catering is a 
practice that is being developed in different European countries. 
Some very promising projects have been implemented. The range of 
Fair Trade products for stakeholders involved in collective catering is 
growing and becoming better organised. This round table explored 
different ways of improving the integration of Fair Trade products 
through the testimonies of professional stakeholders such as 
suppliers, distributors, and public authorities committed to this 
approach. 

"Solidarity Catering": A Project by CTM Altromercat o
Christiano Calvi, CTM Altromercato, Italy

CTM Altromercato, one of the most important Fair Trade central 
purchasing agencies in Italy, launched a programme called "Solidarity 
Catering," aimed at offering Fair Trade products in canteens and 
vending machines in both administrations and state schools. This 
programme is based on the commitment of local organisations that 
support Fair Trade. 

Since 2004, 400,000 students and more than 150 towns across Italy 
have chosen to contribute to this Fair Economy. In 2004-2005, 800 
tonnes of fair bananas and 4.5 million tonnes of Fair Trade chocolate 
bars were distributed in Italian school cafeterias. At the same time, 
CTM Altromercato is also organising information and awareness-
raising campaigns involving students in order to raise questions 
among citizens regarding this type of responsible consumer 
behaviour. 

Organisation : 

ICLEI, Local 
Governments for 
Sustainability

Facilitation : 

Michael Marwede, 
Inwent // 
Christoph Löchle, City of 
Dortmund

Speakers : 

City of Lyon // 
Christiano Calvi, Ctm 
Altromercato // 
Paco Munoz, Universidad 
Autonoma de 
Barcelona // 
Gilles Deprelle, Agrofair // 
Pomona Terre d’Azur // 
Philippe Galley, Compass 
Group // 
Gabriel Auxéméry, 
Ekitrade
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Fair Trade and Vending Machines: The Example of Bar celona University
Paco Munoz, Barcelona University, Spain

Barcelona University, which has a student population of more than 40,000, has committed itself 
to promoting responsible consumption. Products from the Fair Trade sector have thus been 
integrated into vending machines in the university and each year, the university purchases six 
tonnes of Fair Trade coffee.
Also, in order to encourage a more environmentally-conscious world, the university has 

implemented a recycling programme (recycling 150,000 plastic bottles per year). 

Catering: Examples of Various Stakeholders

A Provider:  Gilles Deprelle, AgroFair, the Netherlands 

AgroFair is a company that was created in 1996. Ten years ago, it introduced the first Fair 
Trade fresh fruits in Europe. AgroFair buys fruit directly from producers or groups of producers, 
without any commercial intermediaries. Today, the fruit which they purchase – bananas, 
mangoes, pineapples and lemons – is sold in many European countries as well as in the US. 
The company imports 80,000 tonnes of bananas into Europe each year. The fruit is distributed to 
supermarkets and shops, as well as to the catering sector. 

As far as the distribution of Fair Trade fresh products goes, the most advanced markets in 
Europe are Switzerland, Finland and England. The French market, which used to be lagging 
behind, is now experiencing substantial growth (about +40% a year). 

A supplier/ wholesaler:  Germain Gardon, Pomona Terre d'Azur, France

Pomona Terre d'Azur is a French agro-industrial company that distributes fruit and vegetables, 
as well as seafood to supermarkets and catering sites. In 2006, it adopted the Fairtrade/Max 
Havelaar label for Fair Trade products such as oranges, mangoes, bananas and avocadoes. 
These products are also labelled AB (the French state organic label). In total, Pomona Terre 
d'Azur distributes 20 to 30 tonnes of Fair Trade products each year. Germain Gardon underlines 
that sales are mainly concentrated around the period of the Fairtrade Fortnight. To resolve price, 
volume and logistic issues, Germain recommends that public authorities develop all-inclusive 
orders for all the products they need.
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Fair Public Procurement
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Organisation

A caterer : Gabriel Auxéméry, Ekitrade, France

Ekitrade cooperative was founded in 2004. It imports cachaça (sugar cane alcohol) from Brazil 
and buys 160 food products from Oxfam Fairtrade, its main supplier. These products are 
distributed to cafés, bars and shops, and the cooperative also acts as a caterer for public 
authorities, private companies and charities. 
This catering activity enables Ekitrade to increase its volumes, to promote its products, to 

make better gains, and in the final analysis, to ensure the cooperative's long-term survival. 
Ekitrade underlines the importance of meeting and informing councils and authorities to 
facilitate and increase Fair Trade stakeholders' potential to respond to calls for tenders. 
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2. Reducing Legal Concerns

Public procurement is generally organised through calls for tenders, 
which are subject to laws and guidelines that contain particular rules. 
During this round table, experts shared their experiences to allow 
discussions about the real challenges in this field and their possible 
solutions. Some of the items discussed were whe risks for public 
authorities when they include Fair Trade criteria in public 
procurement, whether these risks are real or perceived, and how to 
reduce these concerns.

The European Commission's Stance Regarding Public 
Procurement of Fair Trade Products
Gareth Steel, European Commission, DG Commerce

The European Commission is the executive organ of the European 
Union. It takes the initiative on legislation and makes proposals to the 
European Council, which then issues directives and regulations. 
The European Commission is fairly enthusiastic about Fair Trade. 

Nevertheless, Mr. Steel specified how important it is, with regard to 
public procurement, to ensure that there is no discrimination against 
conventional trade compared to Fair Trade. Furthermore, he pointed 
out that handbooks on fair public procurement that are currently 
available are only aimed at promoting Fair Trade rather than 
providing information about how to go about it.

M. Steel also underlined the importance of considering Fair Trade in 
relation to other factors, such as ecology, sustainable development, 
etc. This is important since Fair Trade is part of sustainable 
development. 
What is required is a clear stance by the different European organs 

(European Parliament, European Economic and Social Committee) 
and clear recommendations from the European Commission, should 
it take the role described above more seriously. 

Organisation : 

ICLEI

Facilitation : 

Laurent Cogérino, 
Rhône-Alpes Energie 
Environnement //
Guilhem Papelard, 
Equi'Sol

Speakers : 

Gareth Steel, European 
Commission // 
Anja Osterhaus, Fair 
Trade Advocacy Office // 
Peter Defranceschi, 
ICLEI // 
Jochum Veerman, 
Stichting Max Havelaar // 
Julie Maisonhaute, Plate-
Forme pour le
Commerce Equitable
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Possibilities and Risks for Fair Public Procurement  in the European Context
Anja Osterhaus, Fair Trade Advocacy Office

The  Fair Trade Advocacy Office, created in 2004 and based in Brussels, coordinates the 
advocacy activities of the four main Fair Trade networks: FLO (Fairtrade Labelling Organizations 
International), IFAT (International Fair Trade Association), NEWS! (Network of European 
Worldshops), and EFTA (European Fair Trade Association) at European and international level.
Today, the European forum is in favour of the development of fair public procurement. It is part of 

the EU's commitment to support sustainable development policies. Furthermore, the 2006 
resolution by the European Parliament constitutes a tool to achieve this commitment.

Fair public procurement is developing in Europe, as various initiatives develop, for instance the 
introduction of Fair Trade products in school canteens in Lyon or the purchase of Fair Trade 
products by the European Parliament and the European Commission.

Nevertheless, the 2004 European directives regarding public procurement refer to the necessity 
to find a good price/quality ratio. They stress the importance of taking into account social and 
environmental questions, but the legal framework is unclear. In the end, Fair Trade suffers from 
the fact that there is no clear definition of what it is. This lack of legal clarity means that it can be 
interpreted in many different ways and this can lead to trials like the one held in the Netherlands, in 
which the European Court of Justice refused to declare its judgment until the national court had 
announced its verdict. 

How can this favourable European framework be used to reduce legal risks during a call for 
tender? The specific solutions will differ according to the country, its legislation and practices, but 
some general recommendations may nevertheless be given.I It is possible to put specific Fair 
Trade criteria into the call, to include Fair Trade related elements in the products' technical 
specifications, or to include elements in the allocation criteria.

In conclusion, fair public procurement is part of the European Union� fs objectives regarding 
sustainable development and poverty reduction. Nevertheless, the opportunity has not been seized 
to enshrine fair public procurement into European legislation. A positive step would be to review 
directives to ensure greater clarity. 

The Buy Fair Handbook  for Fair Public Procurement 
Peter Defranceschi, ICLEI

ICLEI - International Council for Local Environmental Initiatives - is an international association of 
local authorities committed to sustainable development. It has compiled a handbook to encourage 
the public purchasing of Fair Trade products and to provide clear information to local authorities, 
which are more and more aware and conscious of the need to integrate these products into their 
purchasing policies. 
Its recommendations focus on the importance of the preparation phase before the call of action. 

The objectives of purchase must be clearly stated, as well as a definition of Fair Trade, as there is 
currently no official legal definition. 
There are different models to introduce elements linked to Fair Trade in the calls. Some 

recommend including the criteria in the products' technical specifications, others in the allocation 
criteria. Peter Defranceschi underlines the importance of developing advice for collectivities to 
reduce legal risks linked to public procurement. On the other hand, he reminds that there is current 
case law that can clarify the debate and that European directives should be looked at again in this 
context. 
Information on http://www.buyfair.org/
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First legal decision regarding fair public procurem ent: agro-processing group Douwe 
Egberts vs Groningue Province 
Jochum Veerman, Stichting Max Havelaar, the Netherlands

The province of Groningue in the Netherlands had written down a number of fundamental 
requirements, taken from the Fairtrade/Max Havelaar standards, in its call for purchase of 
coffee: the coffee had to come from small producers' cooperatives; they should be given a 
minimum price and one that was above the world rate if the latter was above the guaranteed 
price; they should obtain partial pre-financing on demand; the commercial relations should be 
done long-term; there should be a support programme for the producers. The Douwe Egberts 
group, a branch of Sara Lee, decided to dispute these criteria in court, considering them 
discriminatory because they exclude other "ethical" initiatives such as Utz Kapeh. 
Groningue district court found that the province had the right to include the six criteria listed 

above in its call, as a right to exercise influence in favour of sustainable development. This 
finding is mainly based on European law. This court decision is the first of its kind; it is possible 
to learn from it and to rely on this founding decision to develop fair public procurement. On the 
one hand, the verdict makes it possible to establish a clear distinction between Fair Trade and 
other ethical approaches. On the other hand, this decision acknowledges the legality of the 
inclusion of clauses referring to Fair Trade in public calls for tenders. 

The situation in France and the behaviour of local authorities regarding Fair Public 
Procurement
Julie Maisonhaute, coordinator at the PFCE, France

Created in 1997, the French Platform for Fair Trade (PFCE) is a national collective 
representing major French Fair Trade stakeholders. 

In France, the commitment of local authorities to Fair Trade is quite recent. Several initiatives 
have been developed to raise and encourage awareness: "De l'Ethique sur l'étiquette" (Ethics 
on the Price Tag), a campaign started in 2000; "500 Cities Committed to Fair Trade" in 2002; 
the "Ethical Public Procurement" working group was created by Cités Unis France in 2003. 

Local authorities can play many important roles in the development of Fair Trade in the North 
as well as in the South. As far as demand in the North is concerned, local authorities can not 
only buy Fair Trade products themselves but can also convince other public stakeholders 
(hospitals, for instance). They can support Fair Trade promotion campaigns, as well as 
educational activities. They can implement policies to support the Social and Solidarity 
Economy and to help of the emergence of new Fair Trade business activities in order to make a 
greater range of products available. As far as Southern countries are concerned, as part of their 
decentralised cooperation policy, local authorities can support the development of Fair Trade 
supply chains, strengthen the capacities of local people in the South, help local development, 
and facilitate contacts between Northern and Southern shareholders. 
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Nowadays, in France, the legal framework is becoming more favourable. Public 
recognition for a certification system is under way (setting up of a National Commission 
on Fair Trade). Furthermore, the law on public procurement is favourable to sustainable 
development. Nevertheless, there is a need to strike a balance between offers and 
demands. In order to avoid unsuccessful calls for tenders (with not enough tenders 
submitted), it is essential to help Fair Trade products get listed, to structure the market, 
and to adapt the purchasing policy to help strengthen the sector. 

In order to assist local authorities, the PFCE and the Association des Régions de France
have published the Fair Public Procurement Handbook, available on demand (in French). 

Equi'Sol emphasises that there is no legal impediment to public purchasing of Fair Trade 
products and that risks are limited. You can also see the website 
www.achatspublicsequitables.com, which is specifically intended for local authorities and 
makes methods, experiences and advice to them.
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3. Tools, networks and follow-up campaigns 

How can we encourage public authorities to commit to Fair Trade? 
How can we participate in current programmes to develop fair public 
procurement at European level? Campaigns led by international Fair 
Trade networks were presented during this round table, as well as 
the experience of the City of Dortmund in Germany.

The Public Af fairs  programme in favour of Fair Public 
Procurement
Sandra Amorim, EFTA, Public Affairs

EFTA, a European association made up of 11 Fair Trade importers 
based in 9 European countries, was officially founded in 1990. This 
organisation aims to facilitate cooperation and information exchange 
between its members. It created a database gathering details of all 
suppliers and their products.  

In December 2007, EFTA launched a new project, Public Affairs. 
This project is a follow-up to the "Fair Procura" programme between 
2004 and 2007, which was a great success and lead to a handbook 
on fair public procurement being published. Public Affairs is co-
financed by the European Union and implemented in partnership with 
CTM Altromercato (Italy), Ideas (Spain), Oxfam Wereldwinkels 
(Belgium) and ICLEI (Europe). The programme aims to mobilise 
public authorities in favour of sustainable production and 
consumption by introducing Fair Trade criteria into public calls for 
tenders. The handbook, a European observatory of public 
procurement and also training programmes will be produced in order 
to develop a European network and to encourage experience and 
knowledge sharing. Indeed, many local and regional initiatives exist, 
but they act independently. 

 
The action programme is designed for different targets: national and 

local authorities, schools and universities, European partner 
institutions, and the collective catering and vending machine sectors. 
Stakeholders need to act jointly and to think together about the best 
ways of including Fair Trade criteria in public procurement. 

More information is available on the EFTA website 
http://www.european-fair-trade-association.org

Organisation : 

ICLEI

Facilitation : 

Peter Defranceschi, 
ICLEI

Speakers : 

Sandra Amorim, EFTA // 
Veronica Perez, FLO // 
Christoph Löchle, City of 
Dortmund
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Fairtrade Towns Campaign: an international campaign  to mobilise local authorities
Veronica Perez, FLO

FLO is the federation of the 20 national initiatives that are members of the Fairtrade 
movement, as well as the certified producers' networks. It defines the Fairtrade/Max Havelaar 
standards, develops new supply chains, and gives support to producers. 

The Fairtrade Towns initiative began in the UK: the first “Fairtrade Town” was Garstang in 
Lancashire in 2001. This campaign was quite successful and now includes 300 “Fairtrade 
Towns” in Great-Britain. “Fairtrade Towns” can also be found in 14 other countries: Canada, 
USA, Italy, Australia, New Zealand, Austria, Belgium, the Netherlands, Denmark, Finland, 
France, Sweden, Norway and Ireland.

To receive the title of “Fairtrade Town”, the city authority must commit itself to reaching 5 
objectives:  

�  Pass a resolution to buy Fair Trade products;
�  Help to increase the Fair Trade product range by encouraging shops to join in with the 
campaign;
�  Encourage key companies and organisations to consume Fair Trade products in their 
workplaces;
�  Communicate about its actions and raise awareness among citizens about Fair Trade 
issues, 
�  Establish a council Fair Trade committee, which can support and organise the campaign 
locally.

In France, the campaign will begin in May 2008, focussing on three main topics: the political 
coherence of public purchasing, Agenda 21, and economic development. To date, two 
international conferences have been held to share good practice and extend the campaign. The 
third one will take place in France at the beginning of 2009. 

Information on the campaign in the UK: 
http://www.fairtrade.org.uk/get_involved/campaigns/fairtrade_towns/default.aspx

The City of Dortmund: an example of how to mobilise  councillors and citizens
Christoph Löchle, sustainable development coordinator, City of Dortmund (Germany)

The City of Dortmund has twice been the “Fair Trade Capital” of Germany. In 2003, an action 
programme was launched to raise awareness about Fair Trade; there was communication and 
advertisements in trams, and distribution of informative documents on the “Fair Trade Capital" 
contest. This programme was a great success and enabled the mobilisation of organisations 
wanting to commit to Fair Trade. It generated the “Dortmund Action Association" which gathers 
70 stakeholders from different backgrounds: football clubs, schools, universities, churches, 
cafés, shops, supermarkets, and NGOs to promote Fair Trade.  

Each year, new activities are organised in addition to promotional programmes involving radio 
programmes, press work, partnerships for events such as the football cup or the Dortmund 
carnival, to raise awareness among the larger public. This work aims at placing Fair Trade at 
the heart of the society and not as a niche, and to put forward possibilities for collective action. 
One upcoming project is a plan to import flowers from Uganda for the city council. This should 
be a joint project of the city, NGOs and Ugandan producers. Dortmund is looking for 
partnerships in this project.  
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FOCUS ON A RECENT SECTOR: COTTON

Fair Trade cotton, which is nowadays mainly to be found in the form of textiles in our markets, 
is a recent branch of Fair Trade. It is a complex area, due to the number of operators involved 
between the production of the raw material and the distribution of the final product. Three round 
tables were organised to get an understanding of the issues linked to each of the different 
steps: support for cotton producers in Southern countries, transformation of cotton in West 
Africa, and outlets on the European market.

Introduction

This brief introductory session was held to understand the global context and the current 
issues regarding the development of Fair Trade in the cotton industry. 

Marc Dufumier, a researcher at the INAPG (French National Agronomic Institute of Paris-
Grignon), reminded how central the issue of cotton is in the current international market. The 
drop in the international cotton price is a great problem for producers. Given production 
methods, especially the fact that harvest is still by hand, developing country producers cannot 
compete with large subsidised industrial farms. The difference in terms of efficiency can be from 
1 to 200. 
In this international context, it would seem to be a priority to authorise producing countries to 

protect their food-producing agriculture through the implementation of tariffs, so that these 
countries can guarantee their food self-sufficiency. An increase in the cotton price is possible if 
the quality and volumes are recognised and certified.

Christine Gent, IFAT – Cotton Group  pointed out that 23.5 million tonnes of cotton are 
currently cultivated in 90 countries and processed in 160 countries. Cotton represents 40% of 
West Africa's exports, meaning that the cotton market has a great impact on these economies. 
Mrs Gent also underlined that cotton was the cause of important problems at international level. 
Its cultivation is often associated with considerable pesticide use, which has negative 
consequences on the environment and on producers' health, both of which are often poorly 
protected. Cotton cultivation also depletes water resources; irrigation for cotton is a major 
reason why the Aral Sea has dried up. At macro-economic level, state subsidies create 
distortions in the international market. Finally, there are many cases of child labour on cotton 
plantations.  
Mrs Gent also emphasised the strong increase in demand for Fair Trade cotton and the 

potential that exists in this sector. 

Cotton
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1. Support of cotton producers in Southern countrie s

Fair Trade includes providing support for producers in order to 
strengthen their technical and economic skills, and their organisation 
and negotiation capacities. The development of Fair Trade depends 
therefore partly on the work of organisations that support producers 
and on the quality of their services.  
This round table listed the needs and resources for support to 

producers thanks to testimonies from cotton producer organisations 
and producer support structures. The speakers sought to identify 
means of improving the equilibrium between producers' needs and 
the actions of support structures, and of solving shortcomings. 

Testimonies from producer organisations

Sidy N'Guiro, director of MOBIOM (Malian Organic Mo vement)

MOBIOM was created in 2002 with 11 cotton-producing 
cooperatives and with the support of Helvetas Mali. It is now a 
leading organisation, uniting 33 cooperatives with 4,445 organic 
(certification by Ecocert) and Fair Trade (FLO certification) cotton 
producers. In 2007, the seed cotton production of the MOBIOM 
cooperatives was 800 tonnes on a total area of 2,230 acres.  

Sidy N'Guiro spoke about the main problems producers faced:
�  the low level of equipment (which constitutes a major problem);
�  the high cost of administration to control and track the products;
�  the high cost of certification fees which are currently paid for by 

financial partners;
�  the high interest rates of micro-credits to which many producers 

resort (18% a year);
�  the low level of organic materials availability to fertilise soils;

�  the high illiteracy rate (which concerns 80% of producers).

To face up to this situation, MOBIOM has worked out the following 
needs and priority areas of work:

�  financial support for producers to invest in equipment and to 
increase production capacity;

�  the integration of certification fees into the prices;
�  the development of local added value through the implementation 

of semi-industrial units and professional training;
�  the development of outlets for crop rotation products. 

Organisation : 

Equi'Sol

Facilitation : 

Rose-Marie Di Donato,
Résacoop

Speakers : 

Siaka Doumbia, Helvetas 
Mali // 
Moussa Balde, AVSF // 
Alex Assanvo, FLO //
Sidy N’Guiro, Mobiom // 
Delphine Zougrana, 
UNPCB // 
François Giraudy,
Dagris // 
Christine Gent, IFAT
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Delphine Zougrana, UNPCB (Burkina Faso National Uni on of Cotton Producers) 

The UNPCB is an independent professional organisation which aims to protect cotton 
producers' interests by easing the supply of agricultural inputs, helping with credit and debt 
management, and proposing training sessions for its members. Since 2004, the UNPCB made 
a commitment to produce fair and organic cotton, in partnership with Helvetas (a Swiss NGO), 
in order to counteract the impoverishment of soils and the decrease of conventional cotton 
prices. Currently, the organic and fair production of UNPCB producers' groups amounts to 
almost 1,000 tons of seed-cotton. 

The UNPCB has problems quite similar to those of the MOBIOM, and sees as a priority the 
need to strengthen production capacities and the need to improve the organic cotton gin. 

Certification systems and their requirements 

Alex Assanvo, FLO International, coordinator for Ce ntral and West Africa and cotton 
product manager

FLO (Fairtrade Labelling Organisations) International is the federation of 20 national 
associations from the Fairtrade/Max Havelaar movement, as well as certified producer 
networks. It defines the Fairtrade/Max Havelaar standards, develops new supply chains and 
provides support to producer organisations on production, certification and marketing issues. 
FLO has an information role on the markets; it identifies supply and demand, and brings 
together different stakeholders from the sector.

FLO mission statement contains three major principles: 
�  an economic part with a guaranteed minimum price, pre-financing of the production and 

easier access to the market for the producer;
�  a social part with a development premium, the implementation of democratic organisations, 

the respect of the ILO (International Labour Organisation) laws; 
�  an environmental part with the sustainable management of natural resources, in particular 

a ban on GMOs (genetically modified organisms). 

Christine Gent, IFAT (International Fair Trade Asso ciation) – Cotton Group

The IFAT guarantee system does not certify products but organisations whose activity is at 
least half Fair Trade. The monitoring process relies jointly on the self-assessment of the 
concerned structure, a cross assessment and external assessment. Mrs Gent announced that 
IFAT is currently working on a new label which should be set up within 18 months and which 
would be complementary to FLO's. 
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Testimonies from support organisations: what can be  done for producers?

Siaka Doumbia, Helvetas Mali, coordinator

Helvetas Mali gives support to MOBIOM producers in many areas, especially in their search 
for partners. From a technical point of view, Helvetas is in touch with the research sector (for 
example for advice on organic treatments to fight against pests). On the financial side, 
Helvetas gives support to MOBIOM by taking care of the producers' certification costs and also 
by financing the recruitment of technical staff.
Helvetas' activities aim to ensure that MOBIOM is autonomous within 5 years. Its activities 

include the training and the transfer of competences in different areas in the fields of 
production and marketing. Helvetas also carries out advocacy activities targeting politicians 
and the wider public. 

François Giraudy, Dagris Group, sustainable develop ment manager 

Dagris, a French industrial group, is developing a programme for the cotton sector in West 
Africa in partnership with the French Max Havelaar association. Dagris provides support to 
producers with the help of local organisations, such as Aproca (Association of African Cotton 
Producers) and the cotton companies. The group also helps to finance the cost of inputs. In 
2007, 30,000 producers were affected by these actions, producing a volume of 25,000 tonnes 
of seed cotton. 
For Dagris, one of the main issues of the cotton sector is the improvement of cotton quality to 

enable producers to respond to market requirements and to get better value for their product. 
Mr. Giraudy underlines that, beyond the direct economic benefits of Fair Trade, the objective is 
to develop and promote the African cotton sector. Thus, it is a priority to disseminate the effects 
of Fair Trade on democracy, management of producer organisations, and environmental and 
social issues very widely. Regarding certification costs, François Giraudy stresses that they will 
go down with increasing volumes.  

Mousse Balde, AVSF (Agronomists and Veterinarians w ithout Borders), coordinator in 
Senegal

Among many other projects, AVSF is leading a support programme on cattle-rearing in the 
cotton-producing areas of Senegal in partnership with one of the Senegalese cotton producer 
federations. Moussa Balde emphasises the importance of developing cattle-rearing in the 
areas where cotton is cultivated in order to counteract the problem of soil infertility. Thus, the 
implementation of stalling systems during dry periods makes it possible to collect manure and 
to use it during wintering.  
Furthermore, he insists on the important issue of diversifying production thanks to small 

livestock rearing and the development of the milk sector. It enables cotton producers to be less 
dependent on their cotton and to implement local development projects. Finally, Moussa Balde 
recommended the implementation of rotation cultures with cotton, such as sesame, which can 
be sold to produce oil and cattle-cake for the animals. 
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Summary of question and answer session with the aud ience

Organic and/or Fair Trade cotton?

Does Fair Trade cotton respect the environment? The FLO representative reminded the 
audience that environmental criteria are included in the Fairtrade/Max Havelaar standards: they 
comprise a list of prohibited substances (such as GMOs for instance). Furthermore, FLO 
standards include progress requirements, towards which producer cooperatives must move 
within a given time period. 
If it is necessary to guarantee organic cotton and a minimum price, which should producers 

have first? MOBIOM's manager specified that the approach of its producer group wasto go 
towards organic production first  which allowed them to fix prices 20% higher than for 
conventional cotton, then to establish a Fair Trade approach as a second step, which enabled 
them to raise prices from 160 to 200 CFA Francs per kilo. The UNPCB producer representative 
said that converting to organic production is a long-term process. Environmental standards 
should be made gradually more binding. 

The problem of striking a balance between supply an d demand 

The cotton sector suffers from a paradox: on the one hand, there is growing demand but, on 
the other hand, producers' organisations fail to find outlets in the Fair Trade sector. This is 
partly due to the fact that the sector is still very recent and needs to mature and become more 
organised. For instance, within FLO, Alex Assanvo is in charge of collating information about 
the demands of the cotton-processing industry. But the Fair Trade cotton sector has 
experienced a rapid growth over recent years, and it currently seems to be difficult to quantify 
the demand with any precision. There is important data collection work that has to be carried 
out. 

To conclude on producer support and the role of NGO s 

Certification costs are high for some producer groups and need to be paid for by support 
NGOs, which makes the organic and Fair Trade sectors more difficult and fragile in the long 
term. 
Furthermore, it is essential that support organisations listen to the producer organisations 

priorities and try to come up with suitable solutions. 
Finally, it was largely underlined that the aim of all support actions has to be the autonomy of 

the producers' organisations. 
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2. The transformation of Fair Trade cotton in West Africa: 
sharing added value

The work of support organisations and Fair Trade organisations 
mainly focusses on cotton production. However, it is essential to 
extend its concern to activities further downstream, i.e. to the 
different steps of processing the raw material in order to enable 
producing countries to generate and keep added value. How can 
mills be set up that can produce quality yarn that will satisfy the 
demand of handicraft manufacturers and industrialists, at local as 
well as export level? Which projects are currently under way and 
what are the prospects? These are the questions that were 
discussed during this round table. It brought together 
representatives from West African cotton mills, support NGOs and 
Northern Fair Trade organisations. 

Preamble: The round table “Processing Fair Trade Co tton”
(Chambéry, France, 3 rd July, 2007)

A first round table on the issue of cotton processing took place in 
Chambéry (France) in July 2007. The 40 professionals present 
highlighted the issues and obstacles regarding the development of 
processing units in West Africa. The stakeholders also emphasised 
the need for more data and information. As follow-up to the work, 
new stakeholders joined in with the discussion, which continued 
during this fair.

West African mills : the programme led by Helvetas with 
CERFITEX mill in Burkina Faso and Mali
Abdoulaye Ouedraogo, Helvetas Burkina, and Siaka Doumbia, 
Helvetas Mali

Helvetas (a Swiss development NGO) is trying to develop cotton 
processing in West Africa (in Burkina Faso, Mali, Senegal and 
Benin). Many factors speak in favour of creating local added value in 
the West African Economic and Monetary Union (UEMOA); the 
regional development strategy for the textile industry aims at having 
25% of the production transformed locally by 2015. The workforce is 
qualified and the handicraft sector is very dynamic, with 115,000 
craftsmen and potential cotton buyers. There are fairly competitive 
mills. There also are small- and medium-sized enterprises in the 
textile sector with a strong development potential. Finally, there is 
domestic and international demand for craft products.

Organisation : 

Equi'Sol

Facilitation : 

Jean Paul Gourlot, 
CIRAD (Centre of 
International Cooperation 
for Agricultural Research 
for Developing Countries)

Speakers : 

Mansour Camara, CCV 
Senegal // 
Abdoulaye Ouedraogo, 
Helvetas Mali // 
Christine Gent, IFAT // 
Juergen Mueller,
Fairtrade Foundation // 
Michel Coudert, Papili // 
Mathias Roux, Trace // 
Stéphane Jehanno, 
Ingalan
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Local cotton processing has many advantages: 
   - It strengthens the small-scale transformation of cotton and promotes handicrafts;
   - It allows to reduce unemployment and poverty in rural and urban area;
   - It answers existing demand;
   - It sustains cotton production. 

Today, West Africa is processing only 2% of the cotton fibre it produces. It is vital to review the 
mechanical production capacity and to think of a way to collect, in one and the same place, the 
raw material for processing. Helvetas is trying to create this synergy and to estimate the needs 
in energy terms.
In order to foster hand-spinning, Helvetas is working with a group of associations located in 

Burkina Faso. seven tonnes of organic and Fair trade seed cotton are spinned each year by 
324 women.  
Furthermore, Helvetas initiated a joint project with the Cerfitex mill whose staff is qualified and 

has high-performance equipment. This year, the mill will produce one tonne of organic and Fair 
Trade cotton fibre and wishes to work more on organic and Fair Trade cotton spinning in order 
to be able to respond to increasing local demand. Nevertheless, this project encounters 
different problems: the mill's insufficient production capacity, the high cost of electricity, the lack 
of self-financing capacity, of communication and of recognition at local level. 
Tracking is quite easy to guarantee in the craft sector: Helvetas delivers cotton directly to 

women's cooperatives, so organic and conventional cotton are not mixed.  

Presentation of the Cap Vert cotton mill in Senegal
Mansour Camara, development manager at CCV

The CCV does spinning, weaving, serigraphy and dyeing. This company has been active since 
1952 and has acquired firm competencies. It exports yarn to France but also produces yarn for 
Senegalese craftsmen. Processing organic or fair cotton does not pose a problem for CCV, 
which has the capacity to get certified and to ensure the management. However, the mill is 
experiencing problems because of the high cost of electricity, which is linked to its geographical 
area. Furthermore, the local market is hard to reach. Finally, there are not enough stakeholders 
on the local market to make connections. CCV is looking for more transparency and the 
creation of a common project including every stakeholder, with the aim to gather all 
stakeholders and to decide together on the rules. 
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Presentation of on-going projects to keep added val ue in the cotton sector in West Africa

Three Fair Trade organisations have presented their projects and activities, showing a 
common goal: to strengthen local cotton transformation. 

Ingalan, France
Stéphane Jehanno

The Breton association Ingalan is very keen on supporting local Fair Trade processing. 
Ingalan has conducted a field study with Helvetas to support the development of traditional 
wheel spinning in Burkina Faso. Ingalan also works with weavers and ball shops in Brittany to 
develop the market and to have them promoting the fair cotton sector. 
See www.ingalan.org 

Trace (Rhône-Alpes Works for Fair Trade), France
Mathias Roux

The charity Trace aims to develop West Africa's Fair Trade and organic cotton sector. It gives 
technical support to craftsmen and makes the local markets meet Northern demand. Trace puts 
stakeholders working on processing in touch with each other. 

Trace has worked on a pilot project for Fair Trade and organic cotton processing, which was 
made possible thanks to the NGO Oxfam USA, enabling them to process 2.3 tons of cotton 
(with CCV) for Malian (through Helvetas Mali) and Senegalese craftsmen (through the Ndem 
villagers' association) and to present a collection of clothes designed by a French stylist 
(Constance Huin), who respects Fair Trade and environmental collection criteria at SIAO 2006 
(FLO-Cert and Ecocert certified cotton). 

Papili, France
Michel Coudert

Papili designs, manufactures and markets games, toys and articles for small children made 
from certified Fairtrade/Max Havelaar cotton. They are sold in specialised shops and on the 
Internet. The company's aim is to increase supplies of FT and organic cotton, and to develop 
cotton processing close to the source of the production of the raw material. Regarding 
processing, Papili wishes to implement a test programme with CCV. 
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Obstacles and assets for organic and fair cotton pr ocessing in West Africa – 
question and answer session with the audience

The discussion highlighted some failings and obstacles:
� There is a gradual reduction of self-transformed products (yarn and textiles) 

made from African cotton;
� There is no joint FT and organic cotton processing;
� The lack of transparency about processing activities causes problems for the 

supply of craftsmen and African designers;
� There is a great lack of funds for processing;
� The sector lacks agreement and information to adapt supply to demand.
� There is widespread regret that developing and sustaining cotton processing in 

West Africa was not considered earlier. 

Nevertheless, the sector does have assets: 
� Northern countries have the potential to sell large volumes and to contribute to 

improving local know-how;
� Demand for responsible, FT and organic textile products is increasing rapidly, 

and European companies are starting to change their culture and practices in the 
right direction;

� Industrial structures in Africa are able to ensure FT and organic cotton 
processing if these are agreed upon and sustained;

� The sector includes many craftsmen who have a real will to develop local 
products.

African handicrafts can benefit from this niche market under the following conditions:
� Better structuring of support organisations at all levels (national, sub-regional and 

international level), to put together their means and to coordinate action plans 
and strategies;

� Financial and technical support for local industrial processing units;
� Consultation and mutual recognition between the different certification systems;
� Mutualisation of Northern and Southern industrial processing needs to facilitate 

and ensure the economic viability of these transformation activities.
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3. Study of outlets on the European market

In Fair Trade (just as in conventional trade), it is essential to take 
account of the supply chain from one end to the other, from 
production to shop. Today many individual consumers, companies or 
public buyers understand that buying has significant economic and 
social consequences. What transparent purchasing networks are 
there? What are consumers' and buyers' requirements, their 
contradictions and how does a supplier manage these 
requirements? How can buyers be guaranteed fair practices? Can 
we change from a niche market to a larger-scale approach? This is 
the type of question facing the textile sector that were discussed 
during this round table.

Introduction: the consumer's point of view

Isabelle Haynes , researcher who presented the results of studies 
about consumers: 
- Many consumer have priorities regarding the image, quality and 
style of Fair Trade clothing.
- Consumers know little about cotton cultivation and it is difficult for 
them to understand Fair Trade and organic certification systems not 
applied to food products.
- There is confusion due to the number of different certification 
schemes.

On the supply side: examples of approaches in diffe rent market 
segments

Fair & Co / Solidaridad, the Netherlands:

In the Netherlands, Solidaridad is the NGO that founded Max 
Havelaar. It works in many countries and many sectors (in particular 
coffee, bananas and textiles). According to Solidaridad, 
stakeholders should focus at the same time on FT and organic. 
Three years ago, the NGO set up the “Made By” certificate/logo for 
transparency in the textile sector. If a brand wants to use it, it needs 
to meet several standards and has a three-year waiting period. The 
NGO emphasises the importance of the information provided to the 
consumer about the different steps in textile manufacturing. There is 
a growing number of nterested consumer groups and there is a 
need to adapt products to the demand.

Organisation : 

Equi'Sol and Helvetas 
Switzerland

Facilitation : 

Isabelle Haynes, 
researcher

Speakers : 

Fair &Co // 
TDV Industries // 
Jennifer Anessi, 
Cepovett //  
Jérôme Schatzman, Tudo 
Bom? // 
Dominique Peclers // 
Thierry Schlumpf, 
Ecocert // 
Florent Solier, Réseau 
Grand Ouest // 
Joachin Munoz, Max
Havelaar France 
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Jennifer Anessi

The Cepovett group was created in 1948. It manufactures work clothing in France, putting 
forward social and environmental values. The brand "Le Cèdre" has the distinctive feature of 
being certified "chain and weft" and stitch. It is based on a total transparency and tracking.  

TDV Industries

TDV buys Max Havelaar certified cotton from West Africa. The cotton is spun, woven and dyed 
in Laval, France. Then, it is sent to Tunisia for garment-making, before going back to French 
logistical platforms.  

Tudo Bom ?, France / Brazil
Jérôme Schatzmann

Tudo Bom? has set up a Fair Trade supply chain in Brazil. The company is working in the field 
of garment-making and cotton processing. It is a joyful and optimist brand but also affordable 
(regarding style, distribution and price). The company is looking for more sales outlets. 

On the demand side: the example of a network of pub lic buyers
Florent Solier, Réseau Grand Ouest

Réseau Grand Ouest is a public buyer that explained how it is adapting to the existing range 
of products. It doesn't always link FT and organic purchasing. It aims at promoting responsible 
public purchasing in a more general way. Indeed, the needs of public authorities are diverse, 
and they also need all kinds of associated services.  

Regarding the Fair Trade sector, the range of different certification schemes is a problem: 
understanding of them and transparency are not good enough. Sometimes, environmental 
certification schemes are competing with Fair Trade certification. Public buyers have to choose 
one or the other. Nevertheless, there is a possibility for future improvement by the suppliers. A 
charm offensive is needed for Fair Trade products in order to promote the Fair Trade sector 
better. The network regrets that fashion today consists of designing disposable products, 
leading to an acceleration in consumption, which is contrary to Fair Trade and sustainable 
development.  

Questions discussed during the debate

Regarding guarantees:

According to FLO-Cert, the independent inspection agency that gives Fairtrade/Max Havelaar 
certificates, there is a gap between the Fair Trade pioneers and conventional companies. 
Today, stakeholders integrate the Fair Trade system out of fashion. However, Fair Trade is 
about much more than this. One strategy is to try and enter the conventional system to change 
it. 

Some certification systems are problematic: they have their own way of understanding Fair 
Trade. Thus, Rainforest Alliance is made up of big groups who revise the standards 
downwards.

Organic cotton is a promising sector. Indeed, consumption of organic cotton represents € 40 
per person per year. The consumption of FT cotton is € 2 per person per year. Furthermore, it is 
important to cultivate cotton organically because it is a major source of contamination. 
However, two sets of requirements at a time is often too much for producers.
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What does Fair Trade cotton really mean?

A Fair Trade product should mean that the product is fairly produced and handled from 
beginning to end, from the production of the raw material to the marketing, and that there are 
no intermediaries who do not add value. Today, a 100% Fair Trade cotton product is impossible. 
You have to be realistic and take people where they stand in the supply chain. The evolution of 
demand and thereby throughout the whole supply chain will be achieved thanks to consumers. 

Transparency: prices and margins

To achieve real transparency, we should be able to break prices down and show the margins 
generated at each step. For instance, for a T-shirt sold in the North, € 0.30 are generally spent 
of cotton (raw material). The rest varies according to the confection, the logistics and the brand. 
  

It would be a good thing to organise sales outlets which respect traditional manufacturing. 
However, working with a small workshop is more expensive. The opening of the Asian market 
generates high competition in manufacturing prices. This is an obstacle to the development of 
Fair Trade textiles. 

To conclude

The increase in the textile range is a positive point: by growing and uniting we can change 
things.

The information given to consumers is of the utmost importance. 
We need to develop outlets and demand in the North to allow more Southern producers to join 

the Fair Trade system. To increase the volume of demand, we need to attract large institutions 
and big companies. Moreover, these stakeholders can communicate on Fair Trade. Moreover, 
regarding Fair Trade work clothes, the company raises the awareness of its employees and 
they, in turn, raise awareness in their families. 
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FOCUS ON THE IMPACT OF FAIR TRADE IN THE SOUTH

The mission of Fair Trade to improve working and living conditions of 
marginalised producers, especially in Southern countries, through fair 
partnerships, better market conditions, long-term relations and  
environmental protection. It is fundamental to know what the real 
impact of Fair Trade is for its intended beneficiaries in order to avoid 
undesirable side effects and ensure that the movement makes 
constant progress.

1. Interactions in the South: necessary synergies f or the 
development of Fair Trade

Many stakeholders do fieldwork in Southern countries, supporting co-
operatives that are turning to Fair Trade. There are non-governmental 
organisations, buyers, funding bodies, local authorities, etc. This round 
table highlighted their varying aims and the opportunities to work 
together so that they might understand each others' roles, and study 
any shortcomings and possible synergies. 

The importance of external support
Stéphane Fournier, Institute for Hot Regions

Stéphane Fournier drew a picture of the diversity of Fair Trade 
stakeholders and the complexity of supply chains in the South: besides 
producers, producer groups, processors, wholesalers, exporters, 
importers and distributors, there are organisations intervening locally 
for support (technical and/or financial support) as well as Fair Trade 
organisations. These different stakeholders have one common 
objective: develop Fair Trade supply chains.

Fair Trade importers and distributors play an essential role. They 
commit themselves in a long term perspective, pre-finance production, 
aim at improving product quality in order to increase sales volumes and 
prices. But if we consider the development of Producer Organisations 
(POs) as a priority objective of Fair Trade, the intervention of external 
support organisations (mainly NGOs) is an indispensable complement.

Indeed, Fair Trade often allows POs to develop new projects: 
investing in processing equipment, converting to organic agriculture, 
diversifying production, etc. These changes can alter the organisation's 
cohesion and their capacity of acting collectively. Supporting POs is 
therefore an objective in itself, that is even more important if the 
changing process is not consensual within the organisation (conversion 
to organic agriculture or diversification of production for instance). 

The support of new projects, which are not always in the own 
interests of importers, can not systematically be provided by the latter. 
A coffee buyer does not necessarily also buy panela  (sugar); a Fair 
Trade importer does not necessarily want to take care of setting up 
organic agriculture. The intervention of NGOs at the side of producers 
is highly appreciable. 

Organisation : 

AVSF, Agronomists and 
Veterinarians without 
Borders

Facilitation : 

Bertrand Naegelen, 
Equi'Sol

Speakers : 

Domingo Antonio Lopez, 
Banelino-CLAC // 
Aliamani Abdoulkarim, 
SNAC // 
Stéphane Fournier, IRC // 
Roger Vioud, Région 
Rhône Alpes // 
Kees van den Burg, 
Oïkocredit // Christophe 
Eberhart, Ethiquable // 
Christophe Maldidier, 
Solidar’Monde // 
Pierril Lacroix, AVSF
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For instance, the Integral Programme for the Development of Coffee (Pidecafe), an NGO that 
works with AVSF in Peru, showed its effectiveness in supporting several coffee producer 
organisations. It played an important role in the development of Cepicafé and, above all, in 
advising on the implementation of new programmes (such as converting to wet coffee 
processing, organic certification or developing other agricultural products such as panela).  

External support is also useful for smaller structures. Coagrosol is a Brazilian cooperative that 
at first had only 35 members (in 2000), then 93 (in 2006). Upon the request of importers, it 
began producing limes, then guavas and mangoes in addition to oranges. Thus, importers 
enabled the co-operative to develop, but did not consider how it might preserve its internal 
cohesion and capacity for collective action. The enlargement of the co-operative changed the 
type of management it needed and the trust which had prevailed between stakeholders at the 
start gradually disappeared. In this new configuration, the co-operative had to formalise its 
working methods through contracts to ensure the rules were respected which had at first been 
oral and appropriate for a co-operative of about 100 members. The facilitation and guidance 
provided by the support organisation have been very important. 

To conclude: There is a need to find complementarity between the stakeholders working on 
the developpement of supply chains, the improvement of product quality, marketing (this can be 
done by importers), and other stakeholders working on local development, on capacity building 
and participation within POs, on the support of joint projects.

A banana producer's account 
Domingo Lopez, Banelino / CLAC (Caribbean and Latin America Fair Trade Coordination)

Domingo Lopez is the technical manager of a Dominican Republic banana producers' 
organisation with organic and Fair Trade certification. His organisation, Banelino, has about 250 
producers. It aims to provide technical and marketing services to its members and to represent 
the producers' interests. Development projects are carried out in accordance with the 
producers' wishes: installing electric systems (some of them solar) and health units, 
rehabilitation programmes for poor people. However, Banelino's main asset is that it enables its 
members to produce quality bananas and to promote them on markets in a way that takes 
account of the products' environmental and social quality . 

Producers cultivate plots of between 2 and 5 acres on average, mainly using family labour. 
They are small producers. Within Banelino, they work according to Fair Trade principles. Their 
previous work with big groups and companies did not permit them to live properly, and they 
therefore joined forces with companies agreed to work with transparency and in partnership. 

 The need for support at different levels
Christophe Maldidier, Solidar'Monde

There is a real synergy between stakeholders in the South. However, some activities do not 
work right away. For instance, in the case of quinoa, there is a strong need to work with 
investors, with micro-finance and other organisations that can have some impact; the market 
needs developing. If structures are well organised and managed, and business plans are 
correctly made, this development should be possible. It is also necessary to bring producers to 
a level of excellence that enables them to satisfy the demands of the market. Much support and 
guidance are necessary to make all these partnerships effective.
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Christophe Eberhart, Ethiquable

Producer organisations were set up with external support in the context of the almost total 
disappearance of national public agricultural subsidies. Their growth has been a long process 
and sometimes importating companies do not acknowledge this fact. Nevertheless, it is 
essential that producer organisations can also be exporters, and not merely remain as raw 
material suppliers (see the case of Huancaruna in Peru). 
Moreover, Fair Trade should foster the producers' capacities to process their products 

themselves. For more complicated industrial processing, it can be interesting to develop 
partnerships between producers and local manufacturers, but producers should as far as 
possible control the export process. Finally, organisations should be encouraged to join forces 
so as to strengthen each other. 

A direct contact with the market
Pierril Lacroix, Agronomists and Veterinarians without Borders

One of the central issues of Fair Trade is that producer organisations can market their 
products themselves and be in direct contact with the market. Producers should be encouraged 
to interact directly with Fair Trade stakeholders. This autonomy is difficult to acquire (see for 
instance the banana sector in Northern Peru, producers can� ft export by themselves due to 
strong competition from private exporters, who are very active in this sector). It is crucial to find 
strategies that make direct marketing possible.  
Being in direct contact with the market implies that organisations have to take responsibility for 

new functions that require the producers and technical staff to be trained properly. It is 
important to support producer organisations - at their own request - with questions such as 
professionalisation, technical help, certification, marketing, promotion, administrative and 
management accounting.  
Finally, AVSF considers that it is important to support producers' activities in favour of local 

development as well as advocacy to force public authorities to adopt policies that benefit rural 
communities. 

Alternative financing
Kees Van Den Burg, Oikocredit

Oikocredit, a co-operative society for solidarity financing, provides financial support to more 
than 630 partner projects in the world, thanks to its 30 offices in the South, which are managed 
by local staff. In 2007, their budget was 350 million euros. Oikocredit has been financing Fair 
Trade projects for more than 18 years, for instance in cocoa, coffee, sugar and soya 
production, and handicrafts, but has also funded Northern importers or processors. Loans are 
granted according to a number of criteria such as good management, a reliable guarantee or 
the organisation's future development plans. This financial support helps the development of 
Fair Trade and the organisation of producers quite a lot.

Strong support through decentralised cooperation
Roger Vioud, Rhône-Alpes Region

The Rhône-Alpes regional council supports the setting up of Fair Trade supply chains in its 
decentralised co-operation areas such as Mali, Senegal and Burkina Faso. It follows a realistic 
strategy: if there is know-how about mangoes, the council will support the development of this 
sector. The Rhône-Alpes regional council believes in a long-term, progressive approach. 
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Summary of the debates

The promotion of Fair Trade sectors can be questionable if it makes existing local production 
systems unsustainable. For instance, in some places, Fair Trade quinoa production has been 
started in the plains (and not in mountains) in a unsustainable way (causing clearing and soil 
erosion). Therefore, a common management system is needed for the whole area – with the 
participation of farmers, stockbreeders, etc. There is a crucial need for all stakeholders to 
define sustainability and progress criteria together. 

The example of quinoa demonstrates that buying according to standards is not enough. There 
is a need for regulations, support and adaptations to the situation in the field. Demand alone 
cannot determine production. An organisation is needed that can check on the cultivation 
process and favour local development. This stakeholder must have a minimum level of 
autonomy. 
The issue of demand is important. The Fair Trade banana sector is under threat from big 

plantations. Small producers cannot sustain competition in the short term if imports are not 
limited during the “learning time” (that small producers' organisations need to get structured and 
to adapt). Fair Trade stakeholders must be consulted to define who the main targets of Fair 
Trade should be. 

The debates often focused on food. There are no standard products for crafts. As a result, 
there are fewer stakeholders to consult and no certification.  

In Europe, regional authorities have not undertaken any joint action up till now. They were, 
however, able to agree on a programme. They have some financial leverage power and their 
involvement gives lends credibility to companies. They can also have a dialogue with states in 
the South. These areas of work need to be explored and developed. 

As far as Africa is concerned, it should be possible to create new industries (shea, dried fruit, 
bissap, fonio). But problems can be quite specific to a particular country. More generally, there 
is no tradition of producers joining together and getting organised for economic purposes.  
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2. The impact of Fair Trade in the South

The development of Fair Trade has raised doubts among some 
stakeholders. There is need for information about its real impact on 
producer organisations and families. To clearly establish the legitimacy 
of Fair Trade, there is a need to assess its consequences beyond the 
general message of the improvement of producer benefits and living 
conditions. What methods can we use to assess the impact of Fair 
Trade? What are the various kinds of impact on producers' families, 
organisations and communities? What are the conditions that are 
necessary or that would favour a greater impact on local 
communities? This professional round table brought together 
representatives from different Fair Trade stakeholders - producers 
from the South, Fair Trade organisations, certification systems and 
researchers - to discuss these issues. 

Issues and methods of impact studies 
Marc Dufumier, researcher at INAPG (French National Agronomic 
Institute of Paris-Grignon), France

For people in the South, the main objective should be food self-
sufficiency, which can only be guaranteed through the implementation 
of protectionist policies aimed at defending their food products, and 
not through the expansion of free markets. Trade will be fair only when 
the rules governing international trade are changed. Nevertheless, 
Fair Trade already shows that something else is possible. 
Mr. Dufumier underlined two types of impacts on which studies 

should focus in order to give Fair Trade greater legitimacy:
� Improving producer communities' living conditions as a 

consequence of increased income;
� Improving product quality as a consequence of greater commitment 

of better-paid producers. 
Impact studies need to be done on different types of industries 

(certified and integrated).

Impact studies on different supply chains (labelled  and non-
labelled)
Jean-Baptiste Cavalier, Fédération Artisans du Monde 

Jean-Baptiste Cavalier presented an impact study which was carried 
out over three years in partnership with CIEDEL and published in 
2004. It aimed to identify positive and negative changes that Fair 
Trade triggered for producers, their families and wider relatives. It 
dealt exclusively with handicraft producers and aimed to assess the 
impact, taking account of the producers' point of view. 

Organisation : 

AVSF (Agronomists and 
Veterinarians without 
Borders)

Facilitation : 

Jean-Pierre Chanteau, 
Pierre-Mendès France 
University, Grenoble

Speakers : 
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Bananalink // 
Karine Laroche, Max 
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�  In the long term, Fair Trade allows stable prices, regular income, and access to a wide 
market. It fosters the implementation of procedures for quality, the gradual constitution of export 
organisations that are able to negotiate with international structures, and an improvement in 
children's education. 

�  Fair Trade guarantees prices that can be higher than those of the local market; but 
sometimes, they are lower than those of the main market (during periods of sudden rises for 
instance). Nevertheless, Fair Trade prices have the advantage of being stable over the long 
term. 

�  Fair Trade can create some dependency of producers on the Fair Trade market (which is 
an export market). 

In conclusion, this research shows that even if the effects are not immediate, or complete, on 
the whole and on the long term, they lead to an improvement in living conditions as well as 
greater social and professional esteem for producers.

  

Impact studies and methodology
Nicolas Eberhart, Agronomists and Veterinarians without Borders

Nicolas Eberhart presented two case studies carried out at the request of Fairtrade/Max 
Havelaar : “The coffee sector in the Yungas, Bolivia” and “The mango sector in the Piura region 
of Peru”. The aim was to measure the direct and indirect impact of Fair Trade. As far as the 
methodology went, 5 areas of change were investigated: social differentiation, the impact on 
families, the impact on the producer organisations, the effects on the territory and natural 
resource management. These two studies only concern specific measures in specific 
geographic regions. For a representative sample, it is better to wait for the results of other 
studies that are currently being conducted. 

Nevertheless, these two case studies highlight significant improvements in the five areas 
mentioned. Indeed, beyond the positive impact on the income of certified producers (level and 
stability), Fair Trade contributes to the structuring and legitimacy of farmers” organisations. It 
also has a regulatory effect on the local market prices and therefore plays a role in local 
economic and social development. However, the changes observed can be attributed to the 
combined effects of Fair Trade, organic certification and NGO support to producers. 

You can download the methodology used for the Fair Trade case studies on 
http://www.avsf.org

Account of a representative of a producer network
Domingo Antonio Lopez, Banelino - CLAC (Caribbean and Latin America Fair Trade 
Coordination)

Mr. Lopez began by highlighting the positive effects Fair Trade had had on his community – 
local development, decrease of emigration, progress in education and health. Then, he talked 
about the issue of international competition, which threatens local farmers. Finally, he 
suggested that strengthening existing farmers' groups and trades unions could be a possible 
solution. 
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Summary of exchanges on the different issues 

Arthur Bobb , WINFA, (Windward Islands National Farmers Association). Mr. Bobb is a 
member of a group of banana producers. He suggests to consider Fair Trade as a contract 
between producers and consumers, and as an alternative to conventional trade. Nevertheless, 
he underlined that justice and equity are only possible if each one takes part in the process as a 
stakeholder, and called for a general commitment to building dialogue. 

Alistair Smith , Bananalink, returned to the theme of producer organisations. He invited 
Northern Fair Trade organisations to listen to producer organisations and trade unions and to 
understand the difference between producers' cooperatives and landowners properly. He also 
talked about the possibility of certifying only producer organisations and not the owners of large 
plantations.  

Aliamani Abdoulkarim , SNAC (National Trade Union of Farmers of the Comores), agreed 
with Alistair Smith about the important role that workers' associations and groups could play. 

Julie Maisonhaute , ISF (Engineers without Borders) talked about a study that has been done 
by ISF on the impact of rules in Southern countries. This study has highlighted the problem of 
governance due to the contradiction that may arise between the rules, which are rather defined 
by engineers than by policies, and their consequences at local level. She pointed out that it is 
important that the “rules of the game” are not imposed by external stakeholders and that 
producers participate in defining the objectives of rules and their implementation modus. 

Stephan Durwael , IFAT (International Fair Trade Association), talked about the difference 
between price and income, and emphasised the need to increase the volume of Fair Trade in 
order to ensure a fair price today but also year-round income. 

Karine Laroche , Max Havelaar France, spoke about the new positive effects and limitations 
of Fair Trade. 

To conclude, the co-ordinator invited representatives of the different links in the supply chain 
(from producer to consumer) to think of the different ways to improve the information flow 
between stakeholders in order to make progress easier. 
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Organisation : 

PFCE

Facilitation : 

Catherine Del Cont, 
Nantes University

Speakers : 

Domingo Antonio Lopez, 
Banelino-CLAC // 
Marc Dufumier, INAPG // 
Jean-Baptiste Cavalier,
Artisans du Monde // 
Nicolas Eberhart, AVSF // 
Aliamani Abdoulkarim, 
SNAC // 
Arthur Bobb, WINFA // 
Alistair Smith, 
Bananalink // 
Karine Laroche, Max 
Havelaar France // 
Stefan Durwael, IFAT // 
Julie Maisonhaute, ISF

1. Public and private regulations – how can Fair Tr ade be 
certified? 

In France: Julie Maisonhaute, French Platform for F air Trade 
(PFCE)

Created in 1997, the French Platform for Fair Trade (PFCE) is a 
national collective that represents the main French Fair Trade 
stakeholders. More information on www.commercequitable.org

In France, discussions were held from 2003 within AFNOR onwards 
about public standards for Fair Trade, with different Fair Trade 
stakeholders: companies, Fair Trade associations, consumer 
associations. From these discussions, which lasted three years, a 
definition of Fair Trade emerged and this is the one that is used in the 
PFCE charter. 

Fair Trade is an exchange between North and South, based on:
� a fair and balanced trade relationship, 
� guidance for producers,
� education and awareness-raising campaigns.

In August 2005, the French government passed a law that gives 
some definition of Fair Trade and announced the creation of a 
National Commission which will set up a system to recognise Fair 
Trade guarantee systems. In May 2007, the decree was then 
published that specified how the law was to be enforced. The 
Commission (which is to be composed both of representatives of 
public authorities and of civil society) should be operational by the 
end of 2008. 
PFCE members are in favour of this process. This Commission will 

allow for common strong requirements towards new stakeholders 
(multinational companies, hypermarkets). Furthermore, certification 
will be clear to the consumer, whereas today it can be hard to 
understand the different certification systems. It is important that the 
state recognises guarantee systems that are backed by civil society; 
they represent a change in society. Such a regulation is a 
commitment from the state. It is also a first step toward fairer trade 
on a large scale. 
At the same time, this process also has its limitations. Each 

stakeholder must seize the opportunity and invest the space created 
by the Commission to make it meaningful. Moreover, the means that 
are at the disposal of the Commission in order to make controls are 
likely to be limited. 

 

In Belgium: Samuel Poos, Fair Trade Centre

The Fair Trade Centre is a hybrid organisation, made up of both civil 
society and public authorities (the Belgian Ministry). It implements 
actions such as the Fair Trade Fortnight in Belgium and is also used 
as a discussion platform. More information on www.befair.be
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Mr. Poos deplored the fact that there is no common definition of Fair Trade. The definition of 
FINE is not operational enough; the European Union is not clear enough on this question; FLO 
and IFAT have not agreed on a common version... 
In Belgium, the definition of Fair Trade is based on the same three pillars as in France. There 

is no law on this yet, but there are three proposals for laws (from the Green movement, the 
Labour party and the Centre party). Stakeholders have different stances: to have Fair Trade 
acknowledged, to have Fair Trade and its stakeholders acknowledged or to have only Fair 
Trade products acknowledged.  
After work has been done on the definition, there is need to set up regulations for the 

certification of structures (such as ISO 9001 or 14001), as well as sanctions for offenders. 

In Italy: Giorgio dal Fiume, CTM Altromercato

In Italy, CTM ALtromercato is a network of 50 Fair Trade shops. It works in partnership with 
Artisans du Monde and Solidar'Monde. 
According to Giorgio dal Fiume, the question of guarantee is the toughest and most crucial for 

Fair Trade. There is a need for clear criteria in Europe, to have a common basis for everybody 
to work to. According to him, to be recognised as “Fair Trade” a structure must be a non-profit-
making one. Furthermore, there is a need for external control. So there is a need for 
certification, either of the products or of the structure. The limit of certification on the products is 
that structures selling only a few Fair Trade products, among other products (such as 
hypermarkets), are considered in the same way as structures that sell only Fair Trade products. 
We must learn to value Fair Trade structures – for instance through regulations giving them a 
public utility status, even at European level. 

In Europe: Anja Osterhaus, Fairtrade Advocacy Offic e

Fairtrade Advocacy Office is FINE's advocacy office in Brussels. It is an informal network 
made up of FLO (Fairtrade Labelling Organisation), IFAT (International Fair Trade Association), 
NEWS (Network of European World Shops) and EFTA (European FairTrade Association). 
Mrs Osterhaus insisted on the importance of establishing a European norm so as to do away 

with national differences within the European Union. 
More information on www.fairtrade-advocacy.org

In Europe: Frithjof Schmidt, Member of the European  Parliament (Green Party)

In Fair Trade, fair price is a crucial question. It was established to ensure economic 
development and stability, and thus peace. It is a very concrete step in the commercial trade. 
Another fundamental question is transparency for consumers, which requires, along with ethical 
criteria, health protection and good quality products. 
Fair Trade is close to being a political and economic concept for development, justice and 

consumer protection - hence the idea of lobbying for a concept and not a specified brand. 
To define European criteria, we need to look at the Fair Trade stakeholders' criteria:

� a minimum price,
� social and environmental aspects,
� traceability and inspection.
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The European Parliament buys Fair Trade products for their quality and their ethical value. 
Over 10 years, all its purchases were able to be sourced from the Fair Trade market. 
Furthermore, the European Parliament distributes one million euros each year to different 
European Fair Trade stakeholders. Beyond these concrete actions – Fair Trade purchases and 
stakeholder support - there is a third component that needs strengthening, which is lobbying 
industries so they change their neo-liberal practices. 

Fair Trade is a real alternative. Cities and institutions can either opt for Fair Trade or carry on 
with conventional trade. 

Elements for debate

Question: How can we change WTO rules? 

M. Frithjof Schmidt says that one solution could be to reduce taxes on Fair Trade products. 
Political decisions (and lobbying) are needed so the stakeholders can choose the concept they 
want, at national and regional level. Changing WTO rules is a political question, so if political 
actors (i.e. governments) really want to, they can. 

Question: How can Fair Trade and sustainable develo pment work together? 

Answer by Julie Maisonhaute, PFCE: Questions are raised in the North regarding North-North 
Fair Trade, but the context is different. We have to avoid confusion, but work together; Fair 
Trade is part of the social and solidarity economy and thus of the sustainable economy. We 
have to find common rules. Southern stakeholders also want to work with regulations – a 
common framework must be built. 
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EUROPEAN PARTNERSHIPS FOR FAIR TRADE EDUCATION

Fair Trade is mainly known for its aim to sell Southern countries’ 
products. Another of its objectives is to provide consumers with information 
that enables them to make choices in line with sustainable development. 
Many organisations (associations, NGOs for international solidarity, 
popular education movements, environment education organisations, the 
national education institutions, public authorities, companies, etc.) carry 
out awareness and education activities on responsible consumption. Who 
is their public? How do these partners work together? Are there any 
exemplary experiences in Europe? What are the obstacles and leverages 
of these educational activities? How can we guarantee the values and 
educational objectives are respected when designing resources for 
educators? 
At this round table, various European stakeholders coming from the 

education sector in general (national and informal education, public 
authorities, parents, etc.) as well as from specific education networks (in 
the fields of Fair Trade, development, environment and sustainable 
development) have gathered to debate about and strengthen their ties to 
this theme.  

What are the objectives of Fair Trade Education (FT E) ? 

For some stakeholders, Fair Trade is about changing the world, reducing 
inequality; for others it is about making the behaviour of consumers 
change. In between these views, educators seek to develop the critical 
mind of the public, and to encourage individual and collective awareness. 

FTE participates in educating for citizenship, for responsible 
consumption, for sustainable development and concerns every education 
sector: national education, informal or popular education, environment 
education, development education, etc. Some stakeholders work on the 
environment or on food, others on the development of Southern countries, 
on international solidarity, labour law, economic aspects, etc. The 
emphasis is placed on participative education, and how the participants 
can implement it. 

Introduction : Béatrice Vessiller, Grand Lyon

The urban community of Grand Lyon has been a partner for environment 
education and education towards sustainable development (therefore 
supporting Artisans du Monde and Equi’Sol’s actions) for several years. 
Today, the Grand Lyon has formalised an education plan on sustainable 
development and is putting into practice its Agenda 21. This programme’s 
main objective is to sensitise and train eco-citizens. Several tools have 
been designed by the Grand Lyon and its partners to reach these 
objectives – i.e. software calculating ecological footprint, and an eco-
citizen handbook, which are available to teachers and organisers. 

The Grand Lyon’s commitment to these objectives underlines the 
importance of political support for training actions for all the public and in 
particular for younger people. 

 

Organisation : 

Equi'Sol

Facilitation : 

Benoît Houssier, Equi'Sol

Speakers : 

Cécile Billard, Académie 
de Grenoble // 
Lise Tregloze, Artisans du 
Monde // 
Petra Sips, Miel Maya // 
Jürgen Sokoll, Eine-Welt 
Netz NRW // 
Mercedes García de 
Vinuesa, Ideas // 
Carmen Arolas i Fonts,
Diputacio de Barcelona // 
Darina Manurova, 
Fairtrade Slovakia // 
Clémence Lanier, Eco-
Parlement des Jeunes

Impact in the south
F

O
C

U
S

 O
N

P
R

O
F

E
S

S
IO

N
A

L
Education

P
R

O
F

E
S

S
IO

N
A

L



               Minutes of Fair Trade in Europe – February 2008 – Copyleft Equi'Sol                                                        36

Organisation

P
R

O
F

E
S

S
IO

N
A

L
Education

1. Methods and practices of education activities in  the field of responsible consumption

Cécile Billard, teacher, project manager for environment and sustainable development 
education, Academy of Grenoble, France

In France, since 2004, in the context of a national strategy in favour of sustainable 
development, environment and sustainable development education was generalised from 
primary school to high school. The Academy of Grenoble gives guidance to educational teams, 
teachers, managers and technicians, in particular for the implementation of the schools’ Agenda 
21. Institutions such as secondary schools, high schools and others eco-responsible schools 
commit themselves to implementing projects on food, transportation, energy, solidarity or the 
environment in general. 28 schools Rhône-Alpes are currently experimenting with inter-
disciplinary programmes. These projects are validated by the educational authorities and 
financially backed by the Rhône-Alpes region. The teams involved are driven by a real desire to 
move forward, but their commitment is limited by the time factor… With regard to Fair Trade, 
the schools that address this topic primarily focus on the origin of the products and their 
distribution, the aim being to get students to reflect.  

To learn more about these eco-responsible schools and the actions in the Academy of 
Grenoble : www.etablissement-ecoresponsable.rhonealpes.fr ; www.acgrenoble.fr/cddp07/eedd

Carmen de Arolas I Fonts,  in charge of solidarity education – international relations 
department, Diputació de Barcelona, Spain

In Barcelona, an important network has grown up around awareness actions for solidarity and 
co-operation in development. For twelve years now, the Diputació de Barcelona has been 
offering the cities of the province a catalogue listing education actions and those that raise 
awareness carried out by NGOs. They mainly concern the informal education sector, but also 
show formal education activities. Different means are proposed: conferences, training sessions, 
workshops; exhibitions with videos, DVDs and other educational tools; exhibitions on cocoa, 
textiles, etc. The city only has to finance half of the total cost of the activity. 
To learn more about the actions of the Barcelona province: http://www.diba.es/ri/cd/default.asp

Mercedes García de Vinuesa, Fair Trade Education, Ideas, Spain

Since 2003, Ideas has been working with teachers, cities (in particular Cordoba) and 
associations to develop specific workshops with teenagers. These workshops deal with Fair 
Trade and other alternatives in a playful way. They address topics such as the unequal 
distribution of wealth, international trade, responsible consumption, etc. Teachers have a deep 
knowledge of these themes and there is a strong political interest on the local level. Talks have 
already been given to about 5,500 students, 166 teachers and 230 workshops have been 
carried out. This work requires a good co-ordination between partners. The aim is now to lead 
these actions on a national scale and to have school programmes evolve, so that these 
concepts are integrated into a specific school subject. 

For more details on Ideas’ actions: www.ideas.coop
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Petra Sips, education coordinator, Miel Maya Honing, Belgium

Asbl Miel Maya carries out education activities with pupils and teachers, some of them being 
done all year long. Priority is given to actions with schools that have fully integrated 
international education, development and FTE into their programme, and who “live” it in their 
day-to-day activities, year after year. This has a multiplier effect which enables work with many 
students. These actions involve an important commitment from educational and financial 
partners, good communication between teachers and the adaptation of official programmes. 
Miel Maya has also been doing short-movies with children and triggers contact between 
students from different continents. Miel Maya received the Trophy for Innovation in the first 
European Fair Trade Fair in 2008 on an education project such as this : 

For more information on Miel Maya’s actions: www.maya.be

Jürgen Sokoll, FTE manager,  Eine Welt Netz NRW,  Germany

Within the Eine-Welt-Netz NRW network, 15 coordinators carry out workshops with teachers 
about Fair Trade in different cities. Ten others work on other topics such as global education, 
migration, etc. Two main projects are currently underway in Westphalia:

�  a bus offering games on Fair Trade and the origins of chocolate. The school has to pay 
100 € a day for the activity, but it's hard to find other sources of funding to cover the wages;

�  a circuit with coffee trees in parks. This activity leads to discussion on the culture, 
roasting, and further processing and consumption of coffee. Part of the expenses is paid for by 
the government but again, other sources are needed to perpetuate the action. 
More details on: www.eine-welt-netz-nrw.de

Lise Tregloze, ECE manager, Artisans du Monde Federation, France

Artisans du Monde has a network of co-ordinators to implement educational activities with 
different sections of the public, the 16-25 year olds being their priority. Artisans du Monde 
therefore designs various educational tools and organises training sessions for the network's 
educators. For example, they contribute to training sessions for high school teachers with 
Fairtrade Slovakia, together with partners from Aix en Provence and Marseille. This programme 
is supported by the French region of PACA and the European Union. 
To learn more about Artisans du Monde’s educational actions: 

www.artisansdumonde.org/education-commerce-equitable.htm 
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Darina Manurova, FTE project manager,  Fairtrade Slovakia, Slovakia

Fair Trade training sessions led in partnership with Artisans du Monde with teachers and 
youth groups (16-25 years old) enable Fairtrade Slovakia to develop new skills. These activities 
also trigger the desire to test new ideas, make new proposals, meet other stakeholders, etc. 
They also uncover new needs, such as exchanges with other structures or translating foreign 
educational resources. The programme is financed by the government and supported by 
European public and private funds (Austrian organisations in particular). This multiple 
partnership generates a professional management of Fairtrade Slovakia’s projects. 

For more information on Fairtrade Slovakia: www.fairtrade.sk

Clémence Lanier,  member of the European Youth Ecoparliament

High school students are taking part in European meetings on schools’ eco-responsibility. 
They are working in particular on a project for a common report to present to UNESCO. There 
are numerous projects within the schools, on topics such as:

� means of transport, especially cycling;
� international exchanges (culture, food, etc.)
� reflection on current issues (GM foods for instance). 

More information on the European Youth Ecoparliament:  www.eyep.info
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2. Fair Trade and sustainable development: what cri teria should 
be respected when designing educational resources?

A reminder on the aim of education

Education aims at enabling everyone to:
�  understand society, the current world and the world in which 

todays children will be growing old (regarding Fair Trade, it could 
mean understanding the economic, social and political forces at 
issue, their relationships and their consequences);

�  find a place in this world, especially in today’s society and its 
issues (finding a place involves a reference to laws, rules, point of 
reference and individual, family, group or community values, but also 
universal values linked to human rights); 

�  act with responsibility at a professional, social, cultural and 
political level.  

Sustainable development, what is it for? 

Before thinking about the criteria which are to be respected when 
designing educational resources, it is important to consider the 
assessment and precisely define the objectives these tools shall 
fulfil. This will allow us to identify signs which make it possible to tell 
if the objectives have been reached or not. We can then use this as 
a background when thinking about the criteria for the educational 
tools: 

�  Give information on what you have to know: “Learn what you 
can’t ignore”. Issues regarding sustainable development are part of 
what any 21st century citizen must know. The first criterion is to bring 
precise knowledge, but avoid the risk of having only formal 
knowledge. 

�  Make people think about what you have to do: “Acquiring 
responsible behaviour”. This second criterion means raising 
awareness on responsible behaviour (of the impact of our actions on 
the world), but avoiding the risk having conditioned responses and 
avoiding laying too much weight on children’s shoulders (should a 
child bear the responsibility of hunger in the world for instance?). 

�  Help on how to think: “Learning to think in a complex way”. The 
criterion is then the ability of each person to adopt a systematic 
approach, avoiding the risk of the free intellectual game. 

�  “Developing a critical mind and hindsight”; enable the emergence 
of enlightened citizens able to participate in society’s big debates. 
The criterion here is to share different points of view, keeping in 
mind that an activist approach is important, but not sufficient since 
education must encourage personal choices and stances.

Organisation : 

Equi'Sol

Facilitation : 

Benoît Houssier, Equi'Sol

Speakers :

Christophe Bernes, INC // 
Louis Sardella,  National 
Education Inspector // 
Charly Maurer, Fondation 
Education au 
Développement // 
Daniel Oustrain, Ecole et 
Nature // 
Anne Kaboré, Plate-
Forme Educasol // 
Charlotte Marion, Proyde
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It is necessary to add three other criteria stemming from the thinking of Philippe Meirieu 
(philosopher and educator, university teacher in education sciences): 

� the proposed tools must reveal the world in its concrete reality helping the children in 
particular to go from illusion and virtuality to the real world which resists their desire; 

� the tools must reveal others in the world to make it understood that public space is not a 
territory left to private interests neither a place where the idea of ‘only the strong survive’ 
prevails;

� the tools must help to consider the world as a “world-project” and not as a “world-object”, 
i.e. a “world-heritage” to explore, fostering the desire to imagine how to save it and pass it 
on to future generations - not a “world-shop" left to consumerist madness. 

These seven criteria help to ensure that we teach “how to make choices”. They put mankind in 
the heart of sustainable development. 

We can also add two other essential points:
� The need to talk with future users of the tools, in order to design resources and 

assessment criteria adapted to their choices (choice of supports and attractive formats, or 
links to education programmes in the case of national education for instance). 

� The need to consider that an educational tool alone cannot provide solutions to all issues, 
and that it must be integrated into a coherent global educational approach. 

The need for cross assessments

It is difficult to isolate the educational tool from the co-ordinator who uses it and from the 
audience at which his action is aimed. Hence the usefulness of cross assessments, comparing 
the action in the context in which the tool has been used; and the tool according to the 
predefined criteria. 

The last recommendation consists of being aware of the diversity of educational fields 
(environment, development, Fair Trade, etc.) and of the risk of dividing it up. The interest of 
these different approaches lies in the fact that they complement each other and, in the end, aim 
at enabling individuals to make decisions. 

To learn more about the organisations and the works of the round table speakers:
� Educasol : www.educasol.org
� Proyde : www.lasalle.es/proyde
� Fondation Education et Dévelopment: www.globaleducation.ch
� Rhône Académie inspection: http://www.ia69.ac-lyon.fr/07pedagogie/07indexpedago.htm
� Ecole et Nature: www.ecole-et-nature.org
� Graine Rhône-Alpes : www.graine-rhone-alpes.org

Also find more information and educational resources related to Fair Trade on  
www.educationequitable.com
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FAIR TRADE: ACTING WITHIN COMPANIES IS POSSIBLE

For several years, Fair Trade has been growing remarkably, 
increasing its fame and economic outlets. It used to be confined to 
activist networks, but now it is investing more and more market 
sectors and addresses an ever larger public. It also concerns the 
business world. Sustainable development, particularly for its social 
aspect, concerns all companies and services.

What can Fair Trade offer to companies, to committed men and 
women who wish to implement their ideas? Which initiatives work? 
What are the constraints? How does one conciliate the 
requirements of the professional world (deadlines, costs, quality, 
volumes) with the constraints of Fair Trade co-operatives and 
stakeholders?  
Companies’ representatives, works councils’ representatives, 

Northern Fair Trade stakeholders and Southern producers’ 
representatives have tried together to define areas for improvement, 
to strengthen Fair Trade outlets within companies. 

The offer

Overview of the available offer

Solidar’Monde , a central buying office for Fair Trade products 
represented by Ludovic Picot, offers Fair Trade products to 
companies as well as raising awareness and training for the 
companies’ employees. Solidar’Monde proposes a wide range of 
products going from packages to gift tokens, via dedicated products.
The Compagnie du Commerce Equitable, a company specialised 

in on-line sale, represented by Frédéric Bailly, also offers Fair Trade 
products and awareness-raising activities to companies. It primarily 
targets big companies and public authorities which order large 
volumes. The enterprise can answer the demands thanks to its 
warehouse and logistic activity.

Marie-Laure Tsan from Signaléthique  underlines that selling Fair 
Trade products to companies is a growing market. In addition to 
offering a range of 300 products, Signaléthique organises business 
events, breakfasts and conferences / debates. It also has tools and 
services for activities that raise awareness of Fair Trade. 

TDVIndustries  is a company positioned on a very specific market. 
It makes organic and Fair Trade work clothes, for companies and 
public authorities. It is a unique company in the textile world since all 
processing work is done in the same factory. 

Organisation : 

Signaléthique

Facilitation : 

Nicolas Saillard, 
Signaléthique

Speakers : 

Alexandra Chirol, Groupe 
APICIL // 
Pierre Emmanuel 
Deschaumes, CE ROSI - 
France Telecom // 
Nacera Ikhlaf, 
InterCE 69 // 
Ludovic Picot, 
Solidar’Monde // 
Frédéric Bailly, 
Compagnie du 
Commerce Equitable // 
Marie-Laure Tsan, 
Signaléthique // 
TDV Industries //  
Jean-Michel Youinou, 
Crédit Coopératif // 
Swapna Das, 
Coopérative EMA
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Who is this offer for? For which types of operation s?

The offer is aimed at both companies (communication and marketing services) and works 
councils. 

Apicil Group , represented by Alexandra Chirol, has implemented a loyalty programme for its 
customers, with a points system allowing them a selection of Fair Trade items as a gift. The 
programme is in accordance with the group’s values, and has been very well received by the 
group’s customers, in particular thanks to the quality of the items proposed. 

Works councils  also offer Fair Trade gifts, as report Nacera Ikhlaf from Inter-CE 69  and 
Pierre-Emmanuel Deschaumes from ROSI - France Telecom . Inter-CE 69 proposes gifts and 
services to the works councils of the Rhône area. The demand for Fair Trade gift boxes has 
risen from a few dozen in 2006 to 600 in 2007, thanks in particular to the promotion done by 
Inter-CE 69. The ROSI works council has been rewarding its beneficiaries with Fair Trade 
products for two years, in addition to the traditional gift tokens. It has presented more than 
20,000 boxes containing gourmet items but also handicrafts, to enable beneficiaries to discover 
the variety of Fair Trade. ROSI also gives, in addition to birth tokens, Fair Trade toys, and 
prepares other projects to make Fair Trade more accessible. The works council plays a social 
role in most of its actions. 

The obstacles

Internal reluctance

The speakers have underlined the growing importance of Fair Trade in companies. 
Nevertheless, much awareness-raising has still to be done. They also highlighted a number of 
constraints: 
A major problem, referred to by Apicil, is the image associated with the products: often, within 

companies, Fair Trade is associated with low quality and typified products, a view which is 
harmful and can set aside projects aiming at integrating Fair Trade. However, the programme 
manager has managed to overcome the problem by selecting high quality and consensual 
products.  
Another hesitation or obstacle is related to the items' availability. Indeed, Fair Trade 

stakeholders rarely have important stocks on handicraft or textile products. Hence, any 
company that wishes to launch a 1,000 or more unit operation must anticipate the order, and 
has to handle delivery deadlines of a few months. This requires anticipation and special 
organisation.  
Another constraint concerns volumes. Some claim that it is difficult to pass massive orders to 

co-operatives, since they have limited production means. This point of view is challenged by 
Swapna Das, who represents the Indian co-operative EMA. EMA affirms that it is very 
necessary that European clients pass important orders so work can be given to producers. This 
co-operative is able to satisfy orders of large volumes within a few weeks, as it has already 
done before. 
Finally, there is a constraint regarding finances. Fair Trade products have a higher price, which 

sometimes forces buyers to choose low quality products or to review their objectives. 
Furthermore, payment deadlines for Fair Trade suppliers are often shorter than for conventional 
suppliers. 
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Fair Trade organisations with limited means 

Jean-Michel Youinou represents the Crédit Coopératif , a bank that financially supports Fair 
Trade companies targeting professionals. He insists on the importance of pre-financing for Fair 
Trade organisations. This principle often leads them to take loans from banks, what is possible 
for instance at the Crédit Coopératif.  

Concluding remarks

The Fair Trade market in France has changed vastly over these past few years; Fair Trade 
has changed its scale. A movement has begun within companies, but it needs to be sustained 
and strengthened by awareness raising actions. The potential to be discovered and developed 
is high. Exchanges and adaptations are necessary both on the buyers’ and on the producers’ 
part. For instance, co-operatives need advice from their clients to know what products have a 
high demand in Europe. In any case, there are strong expectations to embody the “citizen 
company”. 
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WORKSHOPS FOR PROFESSIONAL NEWCOMERS IN THE 
FIELD OF FAIR TRADE

1. Different business in the field of Fair Trade: c reating activities 
with a social economy status

Fair Trade often takes part in solidarity economy but rarely in social 
economy. The aim of this workshop is to show that the creation of a 
professional activity makes more sense if it is part of a Social and 
Solidarity Economy dynamic. 83% of the world’s co-operatives are 
located in Asia (mainly in India and China). The tradition of co-
operatives is more developed in Southern continents than in Europe. 
Amazingly, Fair Trade project bearers seek to promote co-operative 
organisations in the South, but not so much in the North. 
Nevertheless, the issues regarding economic and social development 
in professional activities are the same in the North. 

Two project examples in the South

Two examples demonstrate the Southern countries’ capacity to 
organise in associations or co-operatives. 

Mathias Roux presented Trace  (Rhône-Alpes Works for Fair 
Trade), an associative organisation created three years ago in Lyon 
and aimed at supporting the development of Southern producers. Its 
story is linked to a group of villages in Senegal (the N’dem villages 
association), brought together in the framework of an organisational 
and technical support program. Trace offered the villagers guidance 
and support, and encouraged the preparation of projects, enabling 
for instance the creation of a colour catalogue bringing together all 
the villagers’ handicrafts. 

Trace wishes to create a co-operative because it is the business 
form which best integrates the associative form. It leads to a dynamic 
of shared interests and enables the integration of several project 
bearers. The future co-operative will aim at developing economic 
activity in France in order to promote Southern products and to work 
with stylists in the North and South. The marketed products are in 
between traditional and western-fashion. 

Organisation
 &
Facilitation : 

Rhône-Alpes Regional 
Chamber of Social and 
Solidarity Economy

Speakers : 

Mathias Roux, Trace // 
Eric Lalanne, SCOP Le 
Local // 
Florence Martin, 
CRESS RA // 
Bassam Abu Farha, 
Palestine Fair Trade 
Association
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Different business in the field of Fair Trade: creating activities 
with a social economy status

Organisation

The Palestinian Fair Trade Association  (PFTA) is a producers’ and exporters’ co-
operative created in 2004, made up of 5 groups: Fair Trade product exporters, producers, 
technicians, a workers’ trade union, women and farmers’ co-operatives. All take part in the 
Fair Trade production chain and are thus represented during the general assembly. They 
are represented proportionally to their size. Farmers’ co-operatives produce olive oil, 
sesame seeds, wheat and honey. Women co-operatives produce couscous, dried 
tomatoes, Za’atar spice and olive oil soap. Technicians help with olive pressing and the 
manufacture of soaps or of Tahini (sesame cream). 

The PFTA strongly claims that it is an organisation without any political aim, in order not to 
suffer from political discrimination. It helps marginalised communities to work in dignity. It 
produces products from Palestine and sells them to Europe and North America; this is its 
political dimension. For PFTA, it is important that the world acknowledges these farmers’ 
living conditions as well as the obstacles which slow Fair Trade down, since Palestine is 
currently in a conflict situation. In spite of this, more and more Palestinian products are to 
be found on European and American shelves. Finally, olive tree cultivation means much to 
Palestine since it represents the Palestinian people's roots. 

At an economic level, the PFTA has generated an increase in oil price, i.e. 2.5 million 
dollars in addition to the market price. In 2007, it was able to export for more than 1.8 
million dollars in products. Furthermore, the association has lead to new employment, as 
well as to new opportunities for women. At a social level, the PFTA enables its employees 
to work collectively and thus develop a real social network. It has an impact on the 
community, whether on its members or on the community at large. The case of this co-
operative demonstrates what can come from such a type of organisation: implementation of 
social programmes, training, increasing negotiation capacities, etc. 

The juridical structure of Social and Solidarity Ec onomy in the North
Florence Martin, CRESS Rhône Alpes

As the previous testimonies show, co-operatives are a legal form used quite a lot in the 
South, but they are little developed in the North. Historically, the solidarity economy 
movement was started in 1830, as an answer to a need for solidarity facing savage 
industrialisation. This approach was used again by public authorities in the 1940s when 
setting up social insurance, as well as in the 1980s because of crisis and unemployment 
especially. The Social and Solidarity Economy was then born, from a need for solidarity 
around economic activity. 

Regarding Fair Trade activities in Rhône-Alpes, out of the 80 projects proposed to the 
CRESS this year, 11 will be associations, 3 will be co-operative societies (SCOPs). This 
rate of around 15% is higher than in the rest of France (where Social and Solidarity 
Economy represents 10% of employment). In Drôme and Ardèche regions, 25% of jobs are 
thought to be located within co-operatives.  

There are three legal forms in Social and Solidarity Economy: associations, co-operatives 
and mutual benefit societies. They respect four main values:
�   To be a collective project, a group of persons, not capital-based
�   To guarantee democracy in decision-making processes (1 person = 1 vote)
�  To guarantee a non-profit aim (the redistribution of dividends is detailed in the co-
operatives’ statutes, it is forbidden in associations and mutual benefit societies)
�   Independence with respect to public authorities.

The Social and Solidarity Economy is an answer to a need, and not a search for profits. 
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Different business in the field of Fair Trade: creating activities 
with a social economy status

Organisation

In Fair Trade, the aim is North-South solidarity. For the Social and Solidarity Economy, the aim 
is to create solidarity between the members of a group. The link between both approaches is 
easy to make. Therefore for now, Fair Trade often does not go as far as integrating solidarity 
between project bearers in the North. 

More information on CRESS Rhône-Alpes: www.cress-rhone-alpes.org/cress

Two project examples in the North

Eric Lalanne presented the SCOP Le Local , a tea room and shop located in Grenoble, whose 
products come exclusively from Fair Trade. The shop opened in 2003 but its creation was 
decided three years before. At first, only two people belonged to the SCOP, but an external 
member joined it. The founders’ aim was to put their words into action and to create a new form 
of economy. Le Local is both a sales point, a tasting room, a meeting point but also a new vision 
of trade and especially of Fair Trade. An informal association was created (Les Amis du Local), 
through which the SCOP lends the place to cultural and solidarity associations from Grenoble. 
Therefore, these stakeholders contribute to the liveliness of the shop. They provide many ideas, 
relay campaigns and benefit from the shop’s visibility. The association Les Amis du Local has 
received support from the city of Grenoble to help them to manage the activities, but the 
founders wanted the SCOP itself to be independent.  

For Le Local, a co-operative was the only suitable form to set up a profit-making activity in 
coherence with the founders’ project. They could not choose the association status (which is a 
non-profit status) because they assert their trading activity. At the other end, the limited liability 
company status was not democratic enough. The co-operative form however allows a distribution 
of profits to those who work, and democracy in decision-making. The Local’s founders have 
benefited from the support of the SCOP Regional Union for 18 months, which has been very 
useful (thanks to this, 80% of companies created are still in activity after 3 years). 

Altermundi is a distribution network with shareholders and the juridical form of a conventional 
company. It has different products: furniture, decoration, clothes, fashion, sourced from the Fair 
Trade market; it also has a tea-room and hosts small events and activities… Altermundi also has 
a mission of social integration thanks to special employment policies. 

Altermundi has a strong social aim. Since 2004, many people who want to open Fair Trade 
shops have addressed this shop, looking for help. This is why Altermundi has created a 
franchised shop system. There are now about 10 shops all over France. The main advantage is 
that Altermundi doesn’t compel new members to pay entry fees. It is paid for with 3% of the 
turnover without taxes. For 50% of their purchases, franchised shops can work with other 
suppliers than the central buying office, provided the products are referenced Fair Trade and 
ethical trade products. This is meant to both maintain coherence with the network and give 
space to each shop. 

The criteria used to agree on the setting up of franchised shops are: commitment to Fair Trade 
and ethical trade values, competence (market knowledge), choice of location (it must be 
strategic). The franchised shop contract is a brand licence agreement and the project bearer 
benefits from guidance for the implementation of the project.  
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Organisation

2. How to guarantee a Fair Trade activity?

Many newcomers in the professional Fair Trade sector mention the 
problem of the variety in certification systems : there is FLO 
(Fairtrade Labelling Organisations – Fairtrade / Max Havelaar), ISO 
(International Standardisation Organisation), AFNOR (French 
Standardisation Association), Ecocert, ISEAL (International Social 
and Environmental Accreditation and Labelling) etc. This confusion is 
all the more important since each certification system has its own 
criteria on products, companies or sectors. 

This workshop has tried to answer recurring questions such as: 
What are the logos used in Fair Trade? What do they mean?

Context  overview:  
Eugénie Malandain, PFCE (French Platform for Fair Trade)

The speaker explained the legislative context regarding Fair Trade 
in France. A law from 2005 foresees the creation of a national 
commission for Fair Trade (just now in the process of being created) 
which will recognise guarantee systems that stakeholders can use.

 
The three existing guarantee systems are:

�  Product certification: This guarantee system is visible to the 
consumer. Certified products can be sold in any specialised or not 
specialised distribution system (e.g.: Fairtrade / Max Havelaar)

�  Recognition of Fair Trade organisations  (e.g.: IFAT). This 
certification is visible in the organisation’s communication 
(catalogue, website) but not on the product. 

�  Supply chain  certification: All the stakeholders of one supply 
chain are working with a Fair Trade approach. 

 
The guarantee can be assessed in three ways: 

�  It can be based on self-assessment and on communication 
regarding this self-assessment

�  It can be based on other stakeholders’ assessment, such as that 
of consumers (participatory mode)

�  It can be based on an external assessment (by a non-market 
independent stakeholder). 

For a person setting up a professional activity, the choice of a 
guarantee system depends on its position within the sector, on the 
sector itself, of its philosophy and approach, etc. 

Though there are different guarantee systems for Fair Trade 
activities, all agree on the three major roles and objectives of 
certification organisms: quality, transparency and independence. 

More information at www.commercequitable.org 

Organisation :

Equi'Sol

Facilitation : 

David Eloy

Speakers : 

Alain Fau, Artisans du 
Monde // 
Stefan Durwael, IFAT // 
Eugénie Malandain, 
PFCE // 
Laurent Lefebvre, 
Ecocert // 
FLO
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How to guarantee a Fair Trade activity?

Presentation of different guarantee systems:

Minga

Minga is a French network association gathering consumers, employees and entrepreneurs 
who want to improve their trade practices. It has about 100 members. The network is not a 
member of organisations such as PFCE or FINE. According to Minga, product certification 
causes the destruction of small stakeholders. The network offers a guarantee with a participatory 
improvement system (in the South as well as in the North, in every sector). Regarding criteria, 
priorities have to be set up and followed (such as food sovereignty) instead of strict criteria. 
Minga members consider Fair Trade not as an end in itself, but as a means to relocate the 
economy. 
Minga’s position is exclusively based on supply chains. Each of the chain’s stakeholders must 

be able to live off his work. There is crossed self-assessment within the supply chain so that 
each stakeholder knows the work of the others. When there is a problem at one level (for 
instance transportation), it has to be improved. 
A very important value is information transparency to enable control by trade unions, 

consumers and other stakeholders. The key element taken into account in the guarantee system 
is the approach of constant improvement. 

See www.minga.net   

IFAT

IFAT, the International Fair Trade Association, is an organisation made up of 320 members in 
70 countries. It certifies organisations whose activity is linked to Fair Trade. 2/3 of its members 
are located in Southern countries. The criteria which define the organisation’s guarantees are 
agreed upon during the general assembly, hence by both Northern and Southern members. 
Members are asked to submit an assessment report every two years, reviewed by an 
international authority which can suggest measures for improvement. Reports are available for 
all IFAT members.  

Upon request of the general assembly, IFAT is also planning on creating a label for products. 
This logo could be used by IFAT members who want it and apply for it. The use of labels enables 
quantitative criteria in order to measure the impact of Fair Trade. The drafting of criteria for this 
label will be open to all, IFAT members or not. To obtain the label, checks will be done by 
external independent auditors, certified by an independent authority. This label is complementary 
to that of Fairtrade / Max Havelaar. The IFAT label only concerns companies which already exist 
on the Fair Trade market, whereas the Fairtrade / Max Havelaar label allows any stakeholder to 
enter the Fair Trade market under certain conditions. For the moment, stakeholders have to pay 
between 50 and 1,000 € a year to become a member of IFAT, depending on the organisation’s 
size. The cost of this new label system has not yet been decided. 

More information at www.ifat.org 
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How to guarantee a Fair Trade activity?

Organisation

Artisans du Monde

Artisans du Monde is the first Fair Trade network in France. It specialises in handicraft 
and food and is grouped into a national federation. Artisans du Monde aims to develop 
Fair Trade in a clear North-South approach, and at having international trade rules 
changed. The network is a member of IFAT. 

Fair Trade is primarily a trading activity, and each stakeholder must be able to live off 
his work. But Fair Trade stakeholders have another responsibility, in particular 
commercial stakeholders: they have to raise public awareness of Fair Trade. This is why 
Artisans du Monde offers a network of community shops which are also places for 
exchanges and activities. The federation actively works on education. 

See www.artisansdumonde.org

Ecocert

Ecocert is originally an organisation certifying organic products. It certifies products 
from 86 countries. Ecocert has a technical committee which guarantees the evolution 
and adaptation of the certification system, as well as a committee for the regulation of 
conflicts. In general, certification is obtained between 2 and 6 months after the request, 
and it must be renewed each year to be valid. 

Ecocert recently launched a guarantee called ESR (Fair, in Solidarity and Responsible) 
with strict requirements. The development of this label stems from the demand of clients 
and market operators for social guarantees, along with the request for an independent 
check of supply chains. Participatory methods (including the consultation of expert 
NGOs or consumers) have been applied to set up ESR criteria. The label relies on a 
supply chain approach (all stakeholders of the chain must be committed). It requires, 
among other things, operators’ commitment to solidarity projects, tracking of margins, 
and transparency of information for consumers. 

ESR checks are worth between 1,500 and 4,000 €, depending on the sector and on the 
work. In general, a referent operator finances the certification. Otherwise, producers can 
finance the certification thanks to a national subsidy. Checks will be made on a yearly 
basis. 

More information on the ESR frame of reference at www.ecocert.fr/Equitable-Solidaire-
Responsable.html

FLO-Cert

FLO-Cert (Fairtrade, Transfair and Max Havelaar labels) is a control and certification 
system for Fair Trade products. The organisation checks that there is no corruption or 
personal enrichment within the production process, and that the standards and criteria 
are respected. For this, it uses inspectors who perform regular audits of the production 
co-operatives. 

For more information on FLO labels, see www.flo-cert.net
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Fair tourism: what impact on the host countries? 

Introduction:

Tourism is the biggest industry in the world. In 2007, there were 
about 900 million tourists in the world and forecasts for 2020 are 1.6 
billion. There is a huge gap between local populations – often located 
in the South – and tourists – generally coming from the North – in 
terms of GNP, life expectancy, infant mortality rates… Conventional 
tourism can trigger highly negative consequences for host 
populations (pollution, depletion of resources, social alienation, 
turning a culture into a stereotype …). 

Fair tourism offers positive alternatives for host populations. It rests 
on three pillars: 

. economic growth, 

. social justice, 

. protection of the environment. 

Marie-Annick Durillon, Maroc chez l’habitant 

Maroc chez l’habitant is an association that has existed for 8 years. 
It proposes “à la carte” stays in Moroccan families, in about 30 
different places. The association was created to promote intercultural 
exchanges between peoples, in a friendly spirit. The relationships 
between families and travellers are made as easy as possible, trying 
at the same time not to bother family life (there are limits to the 
frequency of stays). The association does not impose any rule 
regarding reception of tourists; on the contrary, it tries to value each 
family’s specificity. Preparation of the journey is done by phone or 
during an individual meeting. According to travellers’ feedback, this 
type of tourism offers another view of the world, which is more 
authentic since it is off conventional tourist routes. The family 
reception is appreciated highly as well as the contact and exchanges 
with Moroccans. 

This type of tourism brings with it various positive effects:
�  Financial impact: especially for the poorest families who can 

have an additional revenue. 
�  Social impact: mothers of the families feel valued. 
� . Cultural impact: families get to know their own area and culture 

better. 
�  Psychological impact: on both sides, stereotypes disappear. 
�  Impact on knowledge: the families improve their level of French, 

as well as their skills in NITC (New Information and Communication 
Technologies), which are more and more used by the host families. 

A host family meeting is organised in Morocco every 2 years in 
order to inform, consult and unite all the Moroccan families. 

Organisation : 

CADR, Group of 
Associations for 
Development of Rhône-
Alpes (France)

Facilitation : 

Marc Bulteau

Speakers : 

Marie-Annick Durillon, 
Maroc chez l’Habitant // 
Pascale Pavy, Cevied // 
Christiano Lanzano,
CISV

Fair Tourism
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Fair Tourism

Pascale Pavy, Cevied

Cevied is an association which proposes 17 trips on 4 continents. One of these trips, described 
here, takes place in Yaka village in Togo. It was designed with APJ Togo (a sponsor and twinning 
association for Togo-France-Europe), as part of a decentralised co-operation programme 
between the cities of Bailleul and Yaka. Tourists stay in hostels that are part of the village, which 
enables them to be in direct contact with local life. 

The idea of this tourist activity came up during a question phase of APJ Togo and the cities, 
who gave their opinion on the type of co-operation they wanted between France and Togo. After 
this question time, the association defined the actions to implement: health, education but also 
income-generating activities such as tourism. Thus, the partnership between Cevied and APJ 
Togo was born. A two week tour is now organised twice a year, allowing travellers to live in the 
heart of Togo, avoiding all cultural stereotypes created for tourists.  

For the populations, the interest is economic, since all profit is redistributed to those who 
participate. The local population is motivated and proposes activities (theatre, dance, sport), and 
so dynamics are created. There is a high quality of exchanges and a strong ethical dimension in 
the relationships. Local populations who participate in the project have developed relationships 
and organised other projects together, outside the partnership with Cevied. 

The speaker insists that it is very important to organise meetings prior to the trip. Every 
traveller has to sign the charter for a responsible tourism. 

Christiano Lanzano, CISV (Comunita Impegno Servizio  Voluntario – Community 
commitment voluntary service)

CISV is an NGO which has been working for 30 years in development projects in Africa and 
Latin America. It is a member of AITR (Italian Association for Responsible Tourism). 

Research work on mass tourism has shown its dramatic consequences, for example in the 
case of Senegal. In this country, tourism is managed by five French companies. 85% of the 
income generated by tourism goes back to France. Fair tourism often raises questions: are local 
populations ready to receive tourists to share in their day-to-day life? Are there any perverse 
effects to fair or responsible tourism? Nevertheless, there are real differences between 
responsible tourism and mass tourism. 

Three key words regarding fair tourism are:
�  Integration: fair tourism seeks for a balanced situation: no tourist villages on the one hand, but 

the respect of the day-to-day life of the people on the other, which means avoiding being 
intrusive.  

�  Authenticity (even if there is a risk of merchandisation and turning the local populations’ 
culture into a stereotype). 

�  Participation (understood as a process): local populations profit more from economic spin-offs 
than they invest in other projects. They acquire new competencies regarding administrative, 
financial management…  

Among the problems generated by fair tourism, we can identify:
   -  Tourists interfere too much with the life of local populations,
   -  There is not enough time to really get to know local populations. 
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Fair Tourism

Conclusion  

Fair tourism is a laboratory for global tourism. It includes the dimension of education (for 
tourists), transforms tourists’ behaviours and also their relatives’ behaviours. It brings with it 
positive impacts if one works within a cetain context, which must be defined with the help of host 
populations. Nevertheless, tourism is often only one-way (there are mainly Northern people 
travelling). 

Information on fair and responsible tourism at

  - http://cadr.free.fr/
  - www.tourismesolidaire.org
  - www.aitr.org
  - www.dante-tourismus.org
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Volunteer dynamics and presentation of campaigns

This conference presented several campaigns and actions in which 
citizens can get involved. 

An international network for FLO volunteers
Minna Mannert, Max Havelaar Finland

Fairtrade Action Network gathers hundreds of volunteers throughout 
Europe, who work for the promotion of Fair Trade and of FLO 
campaigns. 
For more information and to participate, visit: 

www.fairtradeaction.net

Fairtrade Towns campaign
Pierre Salcio, Max Havelaar France

This British initiative has now spread to many countries. It grants the 
Fairtrade Town title to cities actively committed to Fair Trade. To 
obtain this title, cities have to fulfil five objectives: pass a resolution 
and buy Fair Trade products, contribute to raising the population’s 
awareness, invite companies to talk about the subject, communicate, 
and create a Fair Trade local council. Citizens can help!
Information at Max Havelaar France: www.maxhavelaarfrance.org or 

on the websites of the different national FLO initiatives

World Fair Trade Day
Stefan Durwael, IFAT

IFAT has volunteers throughout the world who promote Fair Trade 
and raise public awareness. The federation supports the World Fair 
Trade Day which takes place each year on the second Saturday of 
May. 

Organisation : 

CADR, Group of 
Associations for 
Development of Rhône-
Alpes (France)

Facilitation : 

Alistair Smith, Bananalink

Speakers : 

IFAT : World Fair Trade 
Day // 
Max Havelaar France : 
Fair Trade Towns //
Max Havelaar Finlande : 
Fairtrade Action 
Network // 
FIAN : «Face It Act 
Now!»  // 
Oïkocredit :
campaign on Fair Trade

Campaigns
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Campaigns

Fight against hunger
Xavier Papet Lepine, FIAN France

FIAN (FoodFirst Information and Action Network) is an international NGO of human rights 
which seeks to solve hunger in the world. As such, it tries to reach objectives close to those of 
Fair Trade, with different tools: international law, letter campaigns and advocacy and information 
activities. 
To participate in the “Face it, act now” campaign: www.face-it-act-now.org, information on FIAN: 

www.fian.fr, www.fian.org 

« Fair Finances and Fair Trade » campaign
Karima Wardak, Oikocredit

Oikocredit is a fair finance initiative: it enables social and responsible investment in about 60 
countries. Oikocredit's new campaign, launched in 2008, focuses on « Fair Finances and Fair 
Trade », to inform the public, increase financing, connect micro-finance and Fair Trade 
production.

To find out more information and take part (choose a socially responsible investment or 
become a volunteer, etc.): www.oikocredit.org/fairtrade
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Fair musical economy

The three speakers, who are all music professionals, have worked 
for 6 months on the elaboration of a “charter for a fair music sector”, 
which deals with music according to a Fair Trade approach. For 
them, the notion of the supply chain is very important. The speakers 
consider music a handicraft. 

As musicians, it has become difficult to produce truly independent 
music, outside of conventional business (i.e. the four major 
companies: Universal, Sony BMG, Warner, EMI). The most important 
French dealer, FNAC, just before Carrefour and Virgin, has 
contributed a great deal to killing small independent record dealers 
(there are less than 3% left in France). With the decline of this 
dominating model, everyone was looking for independent solutions. It 
was in this context that the idea of applying Fair Trade criteria to 
music came to them:

� fair price,
� transparency,
� raising consumers’ awareness.

The charter lists four criteria, which make up a reflection on the 
social relations between stakeholders:

�    The principle of co-operation and solidarity within the sector, 
from the artist to the producer,

�    Fair and transparent payment, the dealer must have a real 
idea of the artists’ production,

�     Artists’ autonomy, defending diversity and original work,
�  Sustainable development, minimising impacts on the 

environment and encouraging green practices. 

Music they produce now is distributed through places that sell Fair 
Trade goods. It is done as ecologically as possible (instruments, 
records and covers are eco-designed). 

For the complete version of the charter, visit:
http://www.dyade-ad.com
http://www.fairplaylist.org

Dyade Art & Développement  is a show and record producing 
association, gathering diverse artists and stakeholders around a 
social approach to culture. Dyade supports many development 
projects, especially in Morocco, but the association also works for 
instance with artists from former Yugoslavia. The association wants 
to support the development of musicians, defend music styles 
endangered by the modern music industry and defend cultural 
heritage. They handle self-managed and self-produced music. For 
the selection of artists, Dyade applies various criteria such as: has 
this music been under the influence of industrial music? Are 
musicians prepared to get organised?

Organisation :

Dyade Art et 
Développement, France

Facilitation : 

Nizar Baraket

Speakers : 

Nizar Baraket, Dyade Art 
et Développement //
Gilles Mordant, Fair Play 
List //
François Mauger, author
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Music

FairPlayList  is an association gathering initiatives to promote musical creativity and diversity, 
and balanced relationships between all stakeholders involved in the sector, from the creation to 
the distribution of music. It has created a compilation "Le son de Ménilmontant", which was 
ecologically produced! It has received different subsidies such as the European Social Fund. 

François Mauger  is co-author, together with Charlotte Dudignac, of "La musique assiégée - 
d'une industrie en crise à la musique équitable", L'Echappée, 2008. The book deals with the 
history of the music industry and better understanding of it, recounts some musicians' careers, 
analyses the crisis, gives solutions for a fair music economy. 
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Fair economy: with you, it is possible

Both speakers are co-authors of the “Guide de l’économie 
equitable” (Fair Economy Handbook). In order to be coherent, the 
book layout has been done by a co-operative; it was printed using 
an ecological printer (Imprim’Vert label) and is diffused by a social 
integration company. Royalties will be redistributed to solidarity 
projects – you can participate in this contest!
http://guideeconomieequitable.blogspot.com 

The state of the world today is very unbalanced – poverty, ecological 
disasters, conflicts are recurring problems. The main causes for this 
lack of equilibrium are inequalitiy; trade and economy are too unfair. 
Nevertheless, we can change the world thanks to sustainable 
development principles: a viable environment, a society fit to live in, a 
fair economy. 

Regarding Fair Trade:  

It is essential to integrate social and environmental costs into the 
product costs, and to expand Fair Trade. Today, there are different 
networks and movements in Fair Trade. All these systems should be 
developed at the same time and not in competition with each other, in 
order to reach 10 to 30% of the market. 

A sustainable and fair economy: 

It is possible to spend differently. Some farmers sell at a loss to 
supermarkets, which are expanding: a French farm disappears every 
20 minutes. This results in reducing self-sufficiency with food in 
France and could result in the loss of food sovereignty. Nevertheless, 
supermarket distribution is still not as powerful as we imagine. 
Consumers can force it to change.  

Today, supermarkets’ black holes are:
. Hard discount business make bigger margins (and thus profits) 

than conventional supermarkets (around 6 to 8% against 2%). 
. Some products imported from abroad are sold cheaper than 

local products (for instance an apple produced in China). 
. Supermarket distribution uses refunds (sometimes up to 33% of 

the total price) for end display, product referencing… 
. The social balance is not positive: supermarket distribution 

doesn’t create jobs in the long term, working conditions are often 
bad.  
. Prices are pushed down, which also results in a lower quality.
. Disposable products are highly promoted, while they are not 

sustainable at all (baby wipes, single doses, etc.). 

On the environmental side, reduction in packaging is moving in the 
right direction. However, there is still the problem of proximity and 
high transportation distances of products. 

Speakers : 

Sylvie Mayer and 
Jean-Pierre Caldier

Fair Economy
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Fair Economy

The speakers suggest various measures to improve the situation: reorganise food production; 
protect agriculture from conventional competition rules; increase companies’ social responsibility. 
In the short term, fairer trade of fruit and vegetables is conceivable (for instance through 
associations aiming at maintaining farm agriculture, which were started in Japan). In the long 
term, it is necessary to modify the organisation of commercial companies, which concentrate too 
much power in the hands of too few people. More democracy is needed in the supermarket 
system; a dialogue and monitoring committees should be launched, like for water management. 
For citizens, there is still the possibility of boycotting malicious brands, to fully become economic 
citizens (we vote by spending), to put pressure on representatives.

Fair Trade economy financing:

Thanks to solidarity finances, solidarity saving and socially responsible investments, citizens 
can take hold of the economy again. 90% of savings are small-scale individual savings. Workers 
have the power to change the nature of their savings and to use them in a positive way. They 
can also encourage co-operative and nationalised banks. 

Social and Solidarity Economy:

The Social and Solidarity Economy concerns 8% of the active population of France, through co-
operative companies, associations, mutual benefit societies... 
Nevertheless, today, we can ask ourselves: what have we done with Social and Solidarity 

Economy principles? Have we used the possibilities and powers given to us by these means of 
action? Some co-operative banks are now rated on the financial markets: have they not changed 
when compared to their initial identity? 

The speakers suggest that members, savers and citizens take hold of the Social and Solidarity 
Economy again. We have to develop this sector in addition to a strengthened public sector, and 
think about the how to finance this development. There could be a right to intervention of 
employees in their companies. Mutual benefit societies could be modified and improved. New co-
operatives can be created. A Ministry for Social and Solidarity Economy (and Fair Trade) could 
be created, in addition to a monitoring body for hiring (made up of citizens). 

A Fair economy is possible. The speakers remind us that 180 billion Euros (the equivalent of the 
arms investment) would be sufficient to respond to the vital needs (water, health, food, etc.) of 
the whole world’s population.  
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Closing words of Equi’Sol’s President 

To conclude this first European Fair Trade Fair, I would like to give some idea as to why 
Equi’Sol took up the organisation of Fair Trade in Europe:

We think that Fair Trade is a rich and diverse international movement. We have carried 
out a study with an economic sciences student on the competition and synergy between 
the main Fair Trade systems and stakeholders: they all appear to be "in the same boat". 

We think that the international Fair Trade movement can only be strong if we support it 
with our own capacity, not expect it from our economic or political authorities;

We are too sensitive and cry for nothing: what a loss of energy in fruitless 
controversies! 

We regard the movement as a big R&D laboratory, we think that Fair Trade 
stakeholders are true experts and we believe in exchange of ideas and good practices. 

Based on this analysis, Equi’Sol has gradually developed an original stance: we are no 
longer linked to any Fair Trade system or movement. This position of an “expert” 
stakeholder without any special ties with a particular system is quite unique. Thus, 
Equi’Sol is an observer, a facilitator, a promoter and a co-ordinator for the Fair Trade 
movement. We are interested in internal coherence of each movement and system, and 
in the possible incoherencies between systems, be they commercial, strategic or 
political.  

In the end, it is not surprising that it was Equi’Sol who wanted to organise the First 
European Fair Trade Fair. We succeeded in doing so thanks to the participation and help 
of many partners and volunteers, whom we would like to thank once again. 

I look forward to meeting you again for a second edition, here or elsewhere, 

Olivier Schulz, 
Equi’Sol President
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